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FOREWORD

i.. ).
seriesThis repon, the third in res since 1973, presents-an overview of the current status and trends in

publit televipion and ratio in the following areas: development of public broidcasting, finance, broad-
Cast content;iinterconnaction services, public broadcasting audience, educational (instructional) ser-

i -i vices and:employment._= _=__ :2_ _ : _ i_._ -

From 1973 through 1177; this series of reports was jointly supported and published by CPB and the
National Center far Educatio9 Statistics (LACES) of the former Department of Health, Education, and
Welfare. The.1980 edition of Status Report is solely undertaken by CPB.

Special Appreciation is given to S. Young Lee' Manager of Research and Analysis; who developed
and wrote the rePOrt, and Peter Dirr, Project Director. of Educational Activities; who was. responsible
for the sectio on EdUtational SerVices. Thanks are also given to CPB staff; especially George Linn,
Dopg BodWII, tan Harrison, Phil Watson; Tom Church; Ellen Burch; Kaipo Bailey,' Sydney. Whire,-
Barbara Schiltge Bishr El-:1-lusseini and JoaeKatz; who provided- information and helpful suggettiOns
fbi the report. The. ormation and efforts of all respondents-from the industry are deeply appreciatqd.

John Dimling
Director of Planning and Analysis
Corporation for Public Broadcasting
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'SUMMARY HIGHLIGHTS

io Public broadcasting in its present form emerged.
with the passage of the 1967. Pliblic Broadcasting .

Act. This act; the subsequent 1975 !public Broad= -,
. casting Financing A and the 1978 pubiic Tele-.
-communications .__Fi. 'ng Act ensured federal
support of public bro sting via Cit. .

.,1 Bi virtually any measure, public broadcasting has.
grown substanWilly during the_ -past 13 years since
the passage of *le 1967 public Broadcasting Act..* ,

The number of public television stations in-
creased from 126 in 1967. to 290 in 1980, an in-
crease of 130,percent, and for radio, CPB-qual-
died radio_ stations Increased from 96 in 1970 to
217. in 19130, an increase, of 126 percent. Pubiic
television now covers 90 percent of the American
TV households andtpublic radio stations- reach

- 65 percept o e American public.

Averageannual b adcast hours per broadcaster
also increased su stantially for both television
and radiq., For ins nce, average public television
stations broadcast 4;894 hours in FY 1978, an
increase : of 26 percent over FY 1974.__average.
public radio stations were on the air 6,773 hours
in FY 1978:_

NatiOnal interconnection services also wovided
an increased number of orj.ginal program hours
to their member Stations: PBS. provided 1,995
original hours in FY 1979, an increase -o
percent over FY 1975. For radio, NPR- eduk )
ed over 2,590 hours in FY 1979, an increase cii
35 percent over FY 1975.

Vtdiences have grownover 68 percent of the
tion's televrsion households tuned to at least

one program on public television in Mara 1980,
,representing a 61 percent increase in households
viewing since November 1973. OVer 4.9 million
people 12 years and otder tuned-in public radio*
during an average week of the April/May 1979

iv

period, an increase of 108- percent since
fay 1973: '

--Instructioaal services for public television stations
been provided_ fiir use by elementary nct

secondary school% throughout the nation. Post-
secondtry level services have been somewhat
at a lower level than elemehtary and,secondary
level services; how.everjncreased interest in post-

condary educational services has been evident
in recent years. Pubiic-'radio's instruational ser-
vices have been more spOpy and have tended to
be focused more on the PoSt-seccindary ed
tion level. \

Public, television and:- radio stations employed
11,337 fult-time workers in the United States
as e anu ry 1980. Female employees ac-
counted for 2__23x. or 37.2 'percent and minority
employees 1 , or 14.5 percent. The percent-
age of female .a minority employees has stead-
ily increased since 1972:

Th4o o.

suppo of public broadcatting through
membershi or subscription has been growing
substant- ly: For television, during the- 1970=
1978 period the number_ of contributors in-
creased from 236,000 to 2.1' nion, up more
than nine times and its income ose from $6.4
million to $55.1 million, up nine times. For. radio,
the number of contributors increased more than
nine times. froni."33,000 in 19708 to ,317,000 in
1978 and its income also increased from $899,000
to $7.2 million during the same perm" r.4

'Income of public broadcasting' increased ove
124 percent dUri the 1973-79 period but when
adjusted for i ion, the increase was 37 percent
during the s me seven-year period: It is important
to note t t in Fiscal Year 1979, for which the
lateat fisc information is available, for the first
time since 967, public broadcasting's real in-
come actually ecreased from the previous year.

=
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INTRODUCTION

_ .
The growth of educational' public broadcasting in

the United States hat been terriarkablesincetheearly
1950s, especially" since 1967; with enactment cif the
PUbliC BroandAttliii Adt. PUblic broadcasting in its
present form; emerged from the passage of thit
itlation which was a direct result of a_study conducted
by the Carnegie.ComrnitsiOn. EdUcatiolial Tele-
vision:' This Commission: was _created in 1964 to 'ex-
amine and make recommendation for_ noncommer-
iat in the United States::Based on the

Comnittion's :recommendation, the 1967 act provid-.
ed for the creation of the Corporation for public
Broadcasting i(CPB). By means of a broad, range :of
activities, CPB pursues programs and policies 'that
will most effectively make noncommercial raditi and
television services available to all citizens of the
United States.?

The_ Corporation 'began operation. in ._1969, and
formed the Public Broadcasting SerVide (PBS) in -1370
to manage, a national ,television interconnection
service and to provide dittribution 'channel- for
national programs to public teleVitiOn stations
thetiiighbUt the country. I 1971,__CP_B also helped to
establish National Public Radio JNPRE-tbe organiza-
tion primarily responsible for the program services
to radio stations throUgh its national interconnection
system. In 1977; the role of NPR was further expanded

-to include representation- of its`xnember stations be-
fore CPB, Congress, the Executive branch and the
public. In 1973, PBS became a nonprofit membership
organization prOViding_programming, interconnection
and representation services: In 1979, howeVer, the
Original PBS was kdivided into two organizations: (1)
PBS, which provides programs and interconnection
services, and (2) the National Association of Public
Television Stations (NAPTS), WhiCh has the planning
role for public television and represents tV Member
stations before CPB, Congress, the Executsve branch
and the public:

The 1975 Public BrOadcasting Financing Act and
the subsequent 1978 Public Telecommunicatibnt
Financing Act were multi -year authorizations and hp-.
proprtations mechanisms , which ensured Federal sup-_
port topoblic broadcasting via CPB throUgh-Jiical
year 1983,. AlthOUgh legislative initiatives have eri-
couraged and supported the future development

and stability of public broadcasting, the' industry's
efforts to improve the quality and variety of programs
available tti 'all Americans have been hampered py
continued insufficient financing. The lateit firian=
dial survey (1979) reveals .the growth rate of public
broadcasting's revenues for the first time failed to
keep pace with the inflation-rate for the year.

__

During the paSt several years, the industry hat gone
through a transition which resulteclin changes in its
basic structure. In 1977, -13 years after the first
Carnegie Commission on Educational Television was
established, the Carnegie Commission on the Future
of Public BroadRasting was formed with the aim of
.studying, and_ making recommendations for the future
of public broadcasting. In its final report, A Public
Trust? published in 1979, the Commission- recom-
mended the reorganization of the industry and its
funding system.

A series_ of transitions,_ particularly at the national
level; was evidenced by the emer9enceofa new NPR.
in 1977, _a_new. PBS in 1979, and the National Asso-
ciation cif Public Television Staticins (NAPTS5 in 1980.
In addition; in j979, with the creation of a CPB Pro-
gram Rind, the Corporation designated its television
program support function as a separate operation.

During this same period, teChnotogical advance-
ment in communications had profound effects on the
public broadcasting industry, particirlarly on the way
it delivered 'program services. The former terrestrial

Vnterconnection system was replaced by a satellite
system. New communications tehnologies also,
opened areas of activity for,,public broadcasting, in-
ClUding use of the satellits multi-channel and ex-
panded areas of nonbroadcast services, by means
-of cable, recorded materials (video cassettes and
video discs) for educational purposes.\ In_ addition,
there has_ been a resurging /rend of instructional
brOaddasting in public broadcasting, as evidenced
by the increasing interests shown by the various
regional television 7netwmks ln the areas of in-
structional programming -Thus there are clear indica-
tions that in order to accommodate these, new inter'
ests and trends, the public-brocastiirrs5t' tem wiy
undergo further changes in the :leer future, at bOttl-. '-
the national and local lev$IS. ?

.
.

- 'The Carnegie Commission on Educational Television. public Tem/-
vision: A Program for Action, (New York: Harper and 'Row. Inc.. 1967).

:The 4967.Public BroaOcasting_ACt aUthorizescp8
"(A) facilitate the full development of educational broadcasting ?in
which programs of high quality: obtained from diverse sources: will
be'rnade_available to noncommercial educational television or radio
broadcast stations: with strict adherence to objectivity and dalaride
in all programs or series of programs of a controversial nature:
"(B) assistth the establishment and development of one or more
systems_ of_ inierconneCtion to be used for the distribution: of educe-
tiOnW television or radio programs so thattall noncommercial educe-
tibriW television or radio broadOast stations that wish to. may broad-

cast the programs at times-dh6Seri by the Stations; -
"(C) assist 'in the establishment and "developmerst of one or more

. systems of noncommercial educational_ television or radio, broad- 3
cast stations throughout

`
the United States: .

!,(Ci),-e.arry out--its purabes and factions. -and engage in its ac-
tivities in ways that Wialinost effectively assuie4pa linazimum freedom.
of the nonCOmmetplit educational television or radio broadcast
systems and local Mations from interference with or control of pro-
gram content or other-activities."

3The Carnegie Commission on the Filtbre.qt_Rublic Broadcasting.
A Public Trust, (New York: Bantam Book; April 1979). ; _

,
9 ;



DEVELOPMENT OF PUBLICReport Overview
This report provides an overview of the current. BROADCASTING

status and trends in public broadcasting-. It is de-
signed to provide a better understanding of the indus-
try by the general public, the public broadcasting
community, Congress, federal, state, and local gov-
ernments and other interested organizations and indi-
viduals.

The report covers the following major subject
areas: (1) Development of Public Broadcasting: sum-
mary descriptions of the growth of public radio and
television and the major national agencies Of public
broadcasting; (2) Finance: the past and present status
of income and expenditures-of public -broadcasting;
(3) Programming of Public Television and Radio .Sta-
tions --trimd of broadcast contents (4) National IMO-
connection Servicesthe current-status of national in-

: ter services and the_ trend of original pro-
grams; (5) Au nce of Public Broadcastinj: the trend
of the television nd radio audience and its demo-
graphic characteristics:, (6) Instructional/Educational
Services; and (7) Employmentthe past and present
status of public television and radio station employ-
ees by major job categories.

used in Report

The primary sources of data used in this report are
the CPB Annual Financial Surveys and CPB Annual Sur-
veys, Part II. In addition; data are also derived from a
number of publiSped end uppublished materials by
CPB_ and:other agencies; such as PBS, NPR, the
Federal Communications Commission (FCC); the'
Carnegie Commission on the_Future of Public Broad-
casting, Nationali Telecommunications and , Informa-
tion Administration's' Public Telecommunications
Facilities _Program, the A.C. Nielsen Company, the
Artiitron Company, the Roper Report and others.

Data in this report are presented either by calendar
year or by the.:federai fiscal year. Most of financial
figures and programming data are based on the fiscal
dear, whereas employment and station 'counts are
made on the basis of the calendar year to be consis-
tent with the nature of surveys and historical data
available at this time.

O

.

Growth of Public Radio : ;-' '
Noncommercial_ radio begiri experiMentel opera-

tions in 1919 in Madison, Wisconsin at station-AxM
(changed in 1922 to WHA).The early years in the de-
velopment Of the radio industry were chaotic; broad-
casters operated their stations arbitrarily,. jumping
frequencies and power and generally creating con-
fusion on the air. To overcome such problems, the
Radio. Act_at 1927 created the Federal Radio_ Com-
mission (FRC) and authorized it to use- regirlatory
power to license stations and to assign caVletters.
By 1925, 171 educational organizations opera* non-
commercial radio stations. In the meantime, ia SI com-
mercial radio stations rapidly increased and prayided
services -equivalent to those offered by, noncom;
mercial stations; and as the early 1930s deprAsion
forcing the closing of radio stations- by eduCational
institutions, there were only 38 noncommercial ,ta,
tions by 1937.' _*:

With FM bloadcasting ana the establishment of"Nvi
channels reserved for noncommercial use by the
FCC, a resurgence of noncommercial radio was
brought about. The first assignment of 'reserved FM
channels took _place in 1938; when the first non-
commercial FM radio station went' on the air. The
present_ reserved channel assignment was allocated
by the FCC in 1945; 20 FM channels (between 88 and
92 MHz) were set aside exclusively for noncommercial
educational broadcasting. In 1948; the FCC authorized
low-power 10 -watt FM broadcasting for noncom-
mercial use. In he following 20 years the number of
noncommercial stations grew to more. than 400.
Another historic step was the FCC .authorization of
stereophonic broadcasting in 1961. ..,;

The growth of noncommercial radia 'was nourished
by the 1967_Public Broadcasting Act, which directed a
portion of CPB. appropriations to be used to assist
in the development of public radio Stations: Since-
1967, public radio. _stations have became eligible to
receive 11)e Department of 'Health. ucation and
Welfare's Educational Broadcast_ Fealties Program
grants (currently the program is'ren. med as Public
Telecommunications Facilities Progr m grants and it.
is managed- by the National Te ommunication
and Information Administration). ThA.:groiyth of publiC
radio has been _further enhanced_from the 'enactment
Of the 1975 Public Broadcasting FinariCing Act and the
subseqUent *1978 Public' Telecommunications Fin-
anqng- Act, which provided the multi -year authoriza.
tions and appropriations to CPB and ensured federal
support until 1983.

10

4

'The Federal Communications Commisgion. "Educational Radio.'
Information Bulletin: (April 1971)

Table 1 .

CPB-OUALIFIED RADIO STATIONS
". September 1980 .

of StationPercentof_ToUt
Community 49 22.6
University 137 - 63.1
Local Authority: 23 10.6
Stafe/Outiying 8 3.7
Total 217 100.0%

Source: Planning and Analisis, CPB

10
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'itraOdition to Noncommercial FM stations. mere have been a number of noncommercial ALt statkins. cp., 30 educational AM stations in 197,
and in 1080, CPBQualified AM Stations alone totailed 21
Source: Eot_noncommercial FM stations 11069-1975, "Educational Radio: FCC 1nformation BuINffin. No. 17: January los. and those fOr 1978-

19.0.FC Broadcast Licenscaureau. . .
**Art cot September 1980. i r ,..

.Source: Mannino snot Analysis. CPB'
. .

. -

In 1971. the National Public Radio was established
to provide national interconnection and pr-os_tamming
service for pubiic. radio stations Ad durin3 1975,
the AsiociatiOn of Public Radio Stations (APRS).was

"forthed to:represent the *interests of the member-sta-
tions before Congreis,-, the ;Executive Branch; CP11
and the pubric.The two organizations. NPR arid APRS.
were merged intqhhe naw NPR iry its present form; in
1977; Previousli; iNPR's national interconnection
Service was prove. :4y; ---the AT&T line; however, tit
1980, the system s converted to the new Satellite
interconnection system.

As of September 1980. there were over 1.076 non-
commercial. FM stations licensed for broadcast by the
Federal Communicafions Commission (FCC and
there were 217 public radio Stations which were
qualtfied-Ao receive CPB financial assistance? (See
Figure

Growth otPublic Television

1_ The beginning of noncommercial televisiOri was
-`" much more orderly than that of noncomnierslal

In 1952 the FCC reserved 242 channels (162 VHF and
80 UHF) for educational purposes. These reservations
constituted about 12 percent of the total cnannel ai-
localion at that time-' Among the exiting Public tel-
eviiion stations, KUHT, Houston; Texas; was the first
station to go on the air in 1953.

The number .of noncommercial television stations
Nis continued to grow as a result of the following
broadcast acts.

4
In 1962; the- Congress enacted the EdUcational

Broadcasting facilities Program providing for limited
fun& fOr the contribution of educational

All -channel -receiver legislation that 'was, in effect
in 1964 also aided the rapid growth of UHF stations.
According to the legislation. all tele*Csion sets sold
after April 30;11;964; had to- be capable: of receiving
UHF_as well as VHF signals. In 1967 with passage of
the Public Broadcasting Act the Corporation for Pub-
lic Broadcasting -was created to assist in the full de-
yeloprnent of public broadcasting programs and inter-
connection services. -The passage of tie 1975 Publit
;Broadcasting Financing _Act and the 1978 Public Tele-
communications Financing ,Nct prouided multl-year
aqthorizations and appropriations to CPB and

. ensured federal support until 1983.

In 1970, CPB created the Public Broadcasting
Service to manage distribUtion of national Program

-.services through a.natiOnal sterconnection System
and .,PBS began disTributing its program service in

'October 1970. In '1973, PBS became a nonprofit
Membership organization representing _its members:
and, ,entered into an agreemertt with CPB. In 1979,

.however; PBS wa&Teorganiged and in JanoarY.;1980,
;a new entity, NAPTS. was Created -to represent 'its
,:member stations' interests' before COngree:*;.federal -

agencies, CPB and the public and to condgct plan-:

ning activities for its Members. .The- newly-restruc-.
tured PBS provides national interconnection services

'See definition of "CPB- qualified =bon- in Appendix A.
.

3FIKIer81 Communications. Commission, "Educational,:television:
Information Bulletin_ (600tembet 1972) ' .

- i



FIGURE 2
Qrowtlrof Publk Television Licensees and Stations

(at the end of calendar year)
. 1953 -1980
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and professional services to the stations -and ad-
ministers the Station Program Ctioperative (SPC) the
Station Acquisition Market (SAM). and the Station In-
dependence Program (SIP). Funds for- the operation ,

of PBS and NAPTS:are,provided by annual'dues from
member Stations; CPB, federal agencies, foundations
and private corporations.

In additionto_ the national- interconnection service
provided by PBS, there are foursegional interconnec-
tion acquisition organizationsEa_siern Educational
NetVibtk (EEN), Central Educat' n 'Network (CEN),

Southern Educatiohal ConTmuni tions Association
(SECA), and Pacific Mountain itwork (PMN)--to
serve the regional ,needs of public teleVisiOn stations.

As was 'the case in public 'radio: television's
national interconnection service was' supported by
CPB through a contractual arrangement with AT&T's
trrestrial systems. through 1978. But at the end of
1978, all interconnection services were converted
to the satellite system. At present, not only national
interconnection services; _but also, 'most of the
regional interconnection -services are provided by the
satellite system.

.

In September 1980, some 27 years sifter the
first educational television station went on the 'air.
there were 290 public television stations, which were
owned and controlled by 170 licensees (CPB-
grantees). (See Figure 2).

- , -TOW 2_ "-
PUBLIC TELEVISION LICENSEES AND STATIONS.
No. of Grantees

September 1590' 4 (licensees)

community
university -
Local Authority
StitelOutlYing

Total

ea (66) -'-

56 (54)
17 (17)
29 (26)

170 (163f
Source PUenningand Analysis, CPB (170 UHF. 120 VHF)

, Percent
i 1Of Taw

-No. of' , SUtiom
Percent
of Total _

40.0. 83 28.6
32.9 77 26.6
10.0 18 6.2
17.1 112 38.6

i00-0% 290 100.0% '
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PUBLIC BROADCASTING TODAY
Public broadcasting today consists of public radio

and television stations; regional networks; and other
supporting organizations as, lolloWS:

Public BrOadcasting Stations
The backbone of -public broadcasting has always

been its television and radio stations. Today; the sys- ,
tent is composed of 290 television stations which are
operated by 170 CPB-grantees; and 217 CPB -qual-
ified public radio stations.

like its commercial Counterpart; 'Mato broad-
Stations are licensed to four major types of Ii-

e (1)' communitycommunity-based non-
profit 'corporations or foundations; (2) .university
OniVertitie8; (3) kical authoritylocal boards of
education or local government agencies; and (4)
statestate authorities or equivalent entities.

CPB-QuallfWci Radio Stations: As of September 1980
there were over 11076 noncommercial FM radio sta-
tions on the air; according to an FCC report4 How-
ever, most of these stations were relatively-srriall and
not full-service stations: There are 217 full-service
stationt Which are qualified for CPB_ assistance in-
September 1980. (Table 1): The majority of these 217
stations are licensed to colleges and universities
(137itations), 49 to community organizations, 23 to
local authorities and -the remaining 8 to 'state agen-
cies. All but 21 are FM stations.

Public Tekwitkin Stations: There Were 170 public
television licensees (CPB-grantees) as of September
1980. These licensees owned and operated 290 sta-
tions itransmitters). As shown in Table 2, tele-
vision licenses were given to community organiza-
tions (68), colleges and universities 156), local
authorities (17) _and state agencies '(29). A consider-
able number of -290 stations, especially most of the
state licensees; were part of the state network sys-
tems, and many .;of these stations were just simul-,
casting transmitters instead of originating stations. Of
the total 290 stations; 120 were on- VHF and 170 on
UHF.

Regional Networkt

Central Educational Network (CEN): The CEN is a
private, nonprofit teleVitidn network providing instruc7
tonal television post-secondary education and
general audience programming to its member sta-..
tions. It primarily serves the member ,stations in the ,

mid-west,region.. In addition er program brokerage -,

service, CEN operatei the satellite uplink and library
out of Lincoln; Nebraska; where CEN houses and
originates an extensive library_ of both instructional
television and PTA programs. CEN supports all of its
members participation in the inter-regional program
service as well as conducts an extensive program
acquisition and distribution service: The CEN is
lotated at 5409 North St. Louis Avenue, Chicago,
60625:

Eastern Educational Tehritstan Network JEENI:The
EEN was founded in _1960; as a private; nonprofit
television network, to provide a wide range of public

of Broadcasting, FCC Tabulation," Broadcasting, Nov.'.
3: P: 84

and instructional ; television programming service to
its. member stations. Currently its membership con-
sists of 119 member stations including members in
an 11state-regionfrom Maine to WestNirgjnia and
west to Wisconsin. It -is funded entirely by the Morn=
bership. It operates 24 hours a -day; seven days a
week. It distributes _programs via_ land lines, micro-
wave interconnection; 'and satellite: Its headquarters
are located at 131 Clarendon Street. Boston; Mass.
02116.

Pacific Mountain Network (PAIN): The PMN is a Meit1-1
bership organization made up of stations located in
the western half of the United StateS. Established in
1978; PMN is the newest regional organization in the
public television system. It is the outgrowth of
regional cooperation _developed through two earlier
organizationsthe Rocky Mountain_ Public Broad-
casting Network and the vvostoro EdUcational Net-
work: Presently 33 of the 40 stations in the west are
active memberss'of the PMN and am involved in the
development of services in programming, distribution,
information; training; development and representa-
tion. The headquarters it located at 2480 West 26th
Avenue; Denver; Colo: 80211.

Southern _Educational Communications Anactattan
(SECA): _Ettablithed 13 years ago, SECA is the
only 'regional organization serving both_ public tele;
vision and public radio across the 16 states in the
south. Througn its library dittribUtitin and group ac-
quisitioni, SECA provides its member stations with
re'Oonal. and national programming. Consortia pro,
ductions are also organized under the -auspices of
SECA. In -addttion. SECA provifiDs services in in-
structional programming, prokitSiorial development,
and representation. It is governed by a 46 member
Board of Directors composed of the manager of each-
member public television station, three repretetita=
tivies from the radio division and one representa-
tive each frOm instructional programming, public
television programming; public information, and
engineering.- Currently, it is composed of; 15 public
television stations and five radio, stations. The ad=

.dress is P.O. Boi5966, Columbia 4C. 29250.

Also there are three state-operated network sys-
tems which provide interconnection and program ser-
vices to various public television licensees within
the states; These are the New York Network (NYN),
The Ohio Educational Broadcasting- Commission
(OEBC) and The PennsylVania Public Television
Network (PPTN).

Major Independent Producers and
Distribution Centers.

The following three organizations have been inclurk
ed in the CPB Annual Survey since 1970.

The Children's ,Television. Workshop (CTW): The
CTW has been the single largest independent pro-
ducer providing public television programming for
national distribution. They have produced Suckpro-
gramS as Sesame Street The Electric Com-pany, and
172-3 Contact. The CTW 'was a pioneer in the applica-
tion of extensive forrriative research, ftir program pro-
duction and in the use of commercial production
techniques directed toward specific learning objec
fives._ Their headquarters care located at 1 Lincoln
Plaza, New York, N.Y; 1002i
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Family CommunicatIonsj Inc. (FCI)' An independent
producer built around the Work of Mr. Fred Rogers,
FCI is the pfoducer of the award- winning children's
program Mister Rogers' Neighborhood:- Production
has ncentrated on helping to serV'e the emotional

of young children. Its headquarters are located
at 480 ifth Avenue, Pittsburgh, Penn. 15213.

Agency Instructional Television (AlT): A non-
profit organization established in 1973 to strengthen
education through television and other telecom-
munications technology. AIT's major functions are
development, production, and distribUtion of ed-
ucational (instructional) television material. Its ad-
dress is Box-A, Bloomington, Ind. 47402.

National Organizations

Corporation ter PUblic Broadcisting (CPB): The Cor-
poration is described by the 1967 Public Broad-
casting Act to facilitate the growth and the devel-
opment of public educational radio and television
and to insulate such broadcasting from external inter-
ference and control. ,The Board cif Directors of the
Corpocation consists of 15 members appointed by
the President of the United States with advice and
consent of the Senate.

The CPB is not a_federal agency; but a _Private, non-
profit corporation. Since, its beginning,_pPR has been
the leading proponent of the public broadcaiting
industry. The Corporation has been funded mainly
by Congressional appropriations, although it also re-
ceived funds_ from other sources. From FY 1969 to
FY 1980 CPB has received over $813 million from-
Con0Ems: In' pursuance of the 1967 Public Broad-
casting. Act and the subsequent Financing Acts of-
1975 and 1978. the Corporation funds various na-
tional programs; through CPB's Program Fund
and NPR, for both television and radio, thus en-
abling the development and distribution of innova-
tive and quality programs' through the PBS and
NPR interconnection systems. In addition, CPB,
undertakes the industry's long - range plan and admin=
isters various programs such as training and re-
search projects. The Corporation provides direct
financial support to eligible radio,_ and television li-
censees in the fOrm of Community .Service Grants
(CSGs), and is working actively through .Expansion
Grants and other support to eXtend full-service public
radio throughout the country: The Corporation also
provides professional services to the stations and the
industry in the areas of systems and audience re-
search; and fundraising. The Corporation is located
at 1111 Sixteenth Street N.W., Washington, D.C. 20036.

National Association of Educational Broadcasters
(NAEB): The NAEB is the national membership orga-
nization of pdividual professionals in the field of ed-
ucational telecommunications. It has been involved

14

in many of the e_y developments in the are public
broadcasting: he NAEB is the oldest national organi-
zation in ed_u tiorial broadcasting; established _in
195. Its address is 1346 Connecticut Avenue N.W.,
Washington; D.C. 20036.

Nationil Association of Public Television Stations
(NAPTS): The newest national membership organi-
zation, NAPTS represents the interests of its member
public television stations before CPB, federal agen-
cies, Congress and the general public, and provides
planning and research services for the member sta-
tions. It was established_in early 1980. It is governed
by a125 member Board 'of Directors, who are selected
from/ station managers, lay representatives, and cit-
izens: of no affiliation with public television stations.
The address is 955 L'Enfant Plaza S.W.. Suite 7200.
WashingtOn, D.C. 20024... -

National Public Radio (NPR): The original National
Public Radio was established in 1971 to provide
national interconnection service and program .pro-
duction. for public rado stations: In 1977; the present
structure of NPR was created with a merger of As-
sociation of Public.: Radio Stationsthe membership
organization for the representation of its members:
The -NPR, thus, is a private, nonprofit membrship
organization which not only provides service for
program production and interconnection, but also
represents its members before CPB, federal agencies,
Congress; and the publi. It is_ located at 2025 M
Street N.W., Washington, D.C. 20036.

Public Broadcasting Service (PBS): The PBS was
established in 1969 as theprogramming and intercon-
nection service: In 1973 it became a national member-
ship organization of public television stations, not
only providing interconnection and programming ser-
vice; but also representing the interests of its member
stations to federal executive agencies and Congress,
CPB, and the public. In 1979; as part of reorganization,
PBS restructured itself to focus on 'the design and
delivery of programming. The new National Associa-
tion of Public Television Stations (fs1APTS)is respon-
sible for the other functions, namely representation
and planning for the member stations: The address
for PBS is 476 L'Enfant Plaza West S.W. Washington;
D.C. 20024.

There are a number of organizations which are as-
sociated with public broadcasting in the United States,
although these organizations _are not considered as
the immediate members of public broadcasting:
These include the Joint Council on Educational Tele-
communications (..10ET); the National Federation of
Community Broadcasters (NFQB); the Great Plains
National Instructional Television Library (GPNITL);
the Public Service Satellite Consortium (PSSC); and
the National Telecommunications and Information
Administration's Public Telecommunications Fac-
ilities Program (PTFP).



FINANCE

. PUBLIC BROADCASTING INCOME
Historic-al Trend of Ilitcime

Total income for public broadcasting amounted to
$598.8 Million in FY.1979, the latest reportable pe-
riod, representing an increase of 8.4 percent dyer the
previous year and 124.6 percent over FY 73 in current
dollars: When adjusted for inflation, however,the FY
79 figures represented a _nearly 3 percent decrease
from FY 78 and only a 37.3 percent increase over
FY 73. (See Figure 3 and Tables 3 and 4).'

Since the early days of educational broadcasting
in the 1950s, public broadcasting Flea been heaVily
supported by educational and governmental institu-
tions. Thirteen years after the enactment of the 1967
Public Broadcasting Act; nearly 80 percent of the

.public radib stations and over 60percent of thp tete-
, vision originating stations are Oimeg &lg.:Operated:by-

either educational or _governmental licenseei As a
result, tax-based nonfederaLincome has been and
still is the major source of income for public broad-
caSting, althoUgli the proportionate share of 'such in-
come has been decreasing during the past seven
years from 51.6 percent in FY 73 to 40.3 percent of the
total income in FY 79.

Federal income; which is also a tax-based source,
' has increasingly gained its share_of financial support
for public broadcasting_-_-e.g.,_ 27.2 perdent of the
total income in FY 79; mainly through Congressional
appropriation CPB, and NTIA's _Public Telecom-
munications Facilities Program_ (formerly Educa-
tional Broadcast Facilities Program under DHEW).
As shown in Table 5, CPB has received over $813

million from Congress since its inception through
FY_ 80. The NTIA's Facilities Program has granted over
$183 million to educational/public telecommunica-
tions entities during the 1963-1980 period.

Of the system's total incgnie, $598.8 million in FY 79,
the combined revenues of all tax-based sources were
67.5 percent or $404.1 million-stafe and local tax,
based income albne amounted to $241 million or 40.3
percent. Of the total federal income~ $161.1 million;
the Congressional appropriation for CPB was $120.2
million; nearly three-quarters of the total federal reve-
nues to:public broadcasting. The remaining federal
contribution came from the NTIA's PTFP, the NA=
tional Endowments -for the Arts and Humanities; the
Natibrial -Science Foundation, and other agencies.
Non-tax-based private sources made up the remain-
ing revehue. ;amounting to $194.6 'Million or .32:6 per-
'cent of-the total revenues.

At Shown in Table 3, between 1973 and 3979, total
revenues increased by 124.6 percent, an annual in;
crease of 14 percent during' these years. However;

public broadcasting's revenueS increased only 8.4
percent during the 1978-197a' period; whereas the
inflation rate, baSed on the Consumer Price Index
(CPI), was 11.5 per cent.' Theis income was unable
to keep pace with the inflation rate during a reporting
period for the first time in the history of public broad=
casting. Particularly, in real terms; federal support
decreased by 9 percent during She 1978-79 period,
largely due to the fact that the CPB appropriation

'The Bureau of Labor Statistics:Monthly Labor Fieview, Vol. 103,
No. 5. P. 22.
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Table 3
Income of Public Broa- sting*

F" ,dal Years 1973-19 9
(In Thousands of Dollars)

FY 73 FY 74 FY 75 FY 76 FY 77 FY 78 _1N 79"
%Change

1978-79 =

Federal $ 55,585 $5-67,005 $ 92,341 $112,646*"$135,269. $160,762 $163,118 + 1.5
(% of Total) (20.9) (22.5) (25.0) (27.1) (28.1) (29.1) (27.2)

Non-Federal . 210.953 230,968 277,472 303,284 346'825 391,563 435,650 +113
(% of Total) (79.1) (77.5) (75.0) (72.9) (71.9) (70.9) (72.8)

Tax-Based 137.640 146,828 162,385 175,870 191.269 218,183 241,020 +10.5
(% Of Tbtal) (51.6) (49.3) ' (43.9) --- (42.3) (39.7) (39.5) (40.2)

Local 31,186 33.984 32,917 34,927 36.750 44,237 47.265 + 6.8
State _ 65,595 76.442 91.399 93,184 100.263 115.988 ".':-.131,421 +13.3.
State C011ege 40,859 36,402 38,069 47,759 54.356- 57.958 ' 62.334 + 7.6,

Non-Tax-Based 7t.313 84,140 115.087 127,284 155.556 173,380 _194,630 +12.3
(% OfjOtal) ( 7.5) (28.2) (31.1) (30.6) (32.2) (31.4) (32.5)

Other Colleges
Foundation

31141
20450

3,979
17.875 82g8

_5,370
23,003

6,824
22.627

7,507
17,213

8,753
20,402

+16.6
+18.5

Business & Industry 1.064 18,325 25,086 29,412 39,958 48,970 57,892 +18.2
Subscribers 17,920 23,059 32.216 42,110 50,244 60,869 70,496 +15.
Auction/Marathon, .7,515 8,449 10,131 13,2461 3,460 14,347 15,599 + 8.7
All Others 13,223 12,343 14,798 15,143 22,443 24,474 21,488 -12.2

Total Income $266,538 $297;973 $369.813 $415,800 $482.094 $552,325 $598,768 + 8.4%
(%) (1000) (1000) (100.0) (100.0) (100.0) (100.0) (100.0)

% Change
1973=79:

+193.5

--i-106.5

+ 75.1

+ 5t6
+100.4
+ 47.2

+165.5

+178.7
- 0.2
+423.2
+293.4
+107.6
+ 62_5

+14L6%

*Due to the change in definition of non-federal income (1976), previously reported income (1973 through 1975) Is adjusted to reflect the change.
-Preliminary

'"Excludes Transition Quarter appropriation.
Source: Planning and Analysis, CPB.



Table 4 .

Income of Public Broadcastiiig_in 1973 Constant Dollars
, Fiscal Years 1973-1979
(In Thousands of Dollars)

In Constant Dollarz FY 73 FY 74 FY 75 FY 78 FY 77 FY 78 FY 79

Federal $ 55,585 $ 60,385 $ 76,246 $ 67,931 $ 99,193 $109,559 $ 99,730
210,953 208,18 229;109 236,743 254,327 266,850 266,356

TotalTotal Income $266,538 $268;533 $305,355 $.T2723,1 $353,520 $376409 $366,087
-Based on the Consumer Price Index (CPI)
Source: Planning and Anatysis; CPU

$120.2 million for FY 79) remained relatively stable
($119.2 million for FY, 78) with a high inflation rate
during the period. The 1978 Public Telecommuni-
cations Financing Act.- ,calls for the CPB appro-
priation levelt to be $162 Million for FY 81 and $172
million for FY 82 (Table 5). If this funding trend con-

. . tinues, CPB appropriation mar....well be $182 million
in lam' 1983. A $10 milliOn increase per year repre-
sents roughly an annual increase of 6.5 to .6 per-
cent in federal support, Which may de well-below the
inflation rate for the period: The projected federal

% Change %Change
1978 -79 1973-79

-9.0 +79.4
-0.2 +26 3
-2 7% +37 3%

support to public broadcasting suggests "fUnding
problems are forthcoming for the industry because
fedeiral support is unable to keep pace with inflation,
but also its= rate of support is expected to be lower
than that of nonfederal support, which is already
having difficulties; of its own, fOr -the 1981=1983
period.

State and local tax sources; as indicated earlier,
have been the largest income sources for public
broadcasting since 1973, as shown in Table 3. Their

Figure 3
Income of.Public Broadcasting, in Current and Constant Dollars

FiwNI Years 1973-1979
(Millions of Dollars)
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_proportional share; however,_ decreased to 39.5 per,
cent in 1978. In 1979; their share rose slightly to
40.3 percent.

Amounts from business and subscribers showed a
healthy gain in their proportional shares of total con-
tribution during these years. Also noteworthy is in-
come from foundatiOnt. Fwdation contributions
to the system had substantia decrease ever since-
the Ford Foundation drastically reduced support for
public television in the mid=1970t. The Ford FoUnda-
tion contributed over.S300 million to public television
and radio' since 1951. Its proportional share had
steadily decreased from 7:8 percent in 1975 to a3.1
percent by 1978. In FY 79; however; income from
foundations increased both in aCtual dollars and as
a percentage of the industry's total income. Founda-
tion contributions reached a low point in 1978 and

t
then began to show hopeful growth signs in 1979. In=
come frbm auctions has also increased since 1973.

Publ Broadcasting Income: Television and
Radio Income

The single largett source of the industry's Total in-
come($598.8 million); 01 79 was the federal govern-
ment (27.2 _Percent); followed by state governments
(22.9 percent);: subscribers (11.8 percent); state col-
leges (10.4 percent); business (9.7 percent); and local
governments (7.9 percent)._ Rernaining revenOrs came
from foundations (3.4 percent);_ other colleges (1.4
percent); and all other sources (3.6 !percent): (See
Figure 4).

An examination of income of public television (PTV)
and radio systems FY 79 shows that income appli-

Figure 4
PUBLIC BROADCASTING INCOME BY SOURCE, FY 1979*

(Total InCome $598.8 Million)

Income by Source
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Source: Planning and Analysis. CPB
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cable to the public television syslem was:$507.7
lion (83:8 percent) and the remaining $97.0-Tnillion
.(16.2 percent) was 'for the radio syStein:. For non-
federal income (435.7 million); television's share was

4 percent antlradio's share.was 14.6 percent. s

Vet 66 percentbfpUblic'firoadcasting income was
ge erated by public television stations and 11.3 per-
ce by p blic radio stations. The remaining 22.3 per-
pen was from other supporting organizations which
inc de CPB, PBS; NPR; independent producers
dittribution centers..

Daring the 1978-79_period, in general, radio income
increased at a fast rate for both total and rrori-
federal income (1 percent and 15.2 percent; .re-

,spectively). Tel income from these sources.in-
creased 6.8 perce nd 10.6 percent; respectively.

Figure 5 shows that both teleVision and radio
systems relied heavily on tax-based, sources_ in FY
79 as their primary income sources. The;single largest
income source for both television and radio systems

Table 5
- Congressional Authorizationli agd Appropriations

to CPB: Fiscal YearA1_969-1983
(In Millions of Doflars)

Focal
Year

1969
1970
1971
1972
1973
1974

. 1975

. 1976
transition Quarter
1977
1978
1979
1980' ,
1981 8

was the federal. government (25.9- percent and 34.4- 1982

I

percent; respectively): Thus; the dio :system relied 1

Authorizations Appropriations

$ 9.0
25.0
35.0
35.0
45.0
55.0
65.0
88.0
22.0.

103.0
121.0.

160.0
180.0
200.0
220.0

5.0
15.0
2%0
35.0
35.0
47.8
62.0.
78.5
17.5

103.0
119.2

.120.2
152.0
162.0
172.0

more heavily On federal support than television. ItiVas:*. source: Plannung 'and, AhalysislcpB

followed-by. state. governthent 125 perdent0Or telef .

i i d' state II 25 'for di -' I

ccime from subscribers business was an impor-
vs on an s e co ege ( percent) or ra o. n- -

tant revenue source for nth television and radio:
Private colleges are a ;not ble income source for
radio but not for -television. Conversely, auCtionS
were an important' revenue source for television;
dufniit for radio.

,
.

Itccme By St4tes .. .

Of. total. income for public television stations, 64:2
percent came_from tax-based sources in FY 79; 67.8'
percent of public radio'statiei, income was received
froth the same sources. As shown in Tables 6 and 7;
state government's (and' territories) direct support' for. --
Public television and radio amounted to'26.9 percent_
and _7.2 percent of their respective total in FYI71. The
level of each individual state's support of publiC tele-
vision

1.

vision, N York ranked highest in total income ($73
greatly; hoVifver. FOr instance; for tele

million); 'however; its; per-capita contribution ranked :

tenth ($.15) among all states. American Samoa was at
the top of the list.With $39.81 in .per-capita income for

. publie-televIiionT station support. (See Table 6 and
Appendix Table 1 for details).

For radio station support, as Table 7. and Ap-
pendix..____ Table .2 show, California led with $7. million in
total, income. In per-capita income, Alaska was first,.
with $3.8,3_ For state's direCt Support for publiexadiO .
stations; Wisconsin was first with $1 million; and
second in per-capita state income support.

In general, in terms of per-capita contribution for
public television, American Samoa: the Virgin Islands,
the states of Alaska.. Nebraska, Utah, South Carolina
and Massachusetts were the leading states. Whereas .

the states of Kansas; Arkansas; and North Carolina
were the trailing states, (Delaware, Montana and 7-r

Wyo ing did not have any public television stations . -
on th air ip FY 79) In terms of per-capita state (di-
rect) ntribution to television, -American Samoa,
South arolina; Alaska; Nebraska and Kentucky were
the leadr states.

. .., -
For radio total income, Alaska, Minnesota, Wis-

consin, South Carolina and New York led in per-capita
income; Alaska; WisconSin, South, Carolina. Oregon
and Puerto Rico were the leaders in per-capita state .

income for radio.

, -

Contributions from the Public: SubsCrigtion income .

,During the latt eight-to- ine y es: public television
and radio has. placed stro phasic on encourag-
ing 'public support for stat s by developing and..;.-

:.

maintaining successful subi tion programs and
public participation in fund-raising. As a resillt. public
television and radio stations Rave improved their fund
raising programs noticeably and have gained- sub-
stantial contributions from the public.. -

Frorri 1970-78, the number of subscribers and indi-
vidual contributors10 public television increatedyrorh"
'236;000 to 2;142;000; up morecthan Mine times, and
income, including those from the Fri4ndship Grotips,
rose from $64 miliion to 455.1 million, representin
neap a nine-fold increase? Figure '6 presentS
tailed figures of . PTV subscription and subscriber
by each year from 1970 to 1978.

For radio subscription programs, the number of
subscribers and contributors increased. from 33,000
in 1970 to 317,000 in. 1978, more ttlati} .nine -fold
increase; and _income -from these contributors_alsd
grew from $849,00016 1970 to. $7,211,0 0 in 1978, up
eiglt times:3 (Figure 7):

FY 78,: for which the lateat mplete infornia-
aioTi is available; about 79 percentof public television
licensees and 71 percent Of public radio stations re-_
poi-ted subscriptions from individual contributors:
- Public contribution has become' an increasingly im-

portant :source of station Support -and revenue in
recent years. Subscription programs '. are one way by
which the public demonstrates its response to -public
broadcasting; Public Support. also .comes In the form
Of auctions and vdrunteer sennces..Subsciription pro-
grams; hOweverjtave citistitued the largest'sOurce of
public support fcrr both elevision and radio stations.
Past and present trends strongly suggest that more
stations; which previously operated without sub-
scription programs can be expected to seek greater
publiC support by establishing their own programs in
the near future, thus indicating a promising future
for public broadcasting's subscription programs.

18

2 PTV Subscription /membership program. CPB, 1980
1 Public Radio Subscription program. CPB. 1980.
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Figure 5
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EXPENDITURES OF PUBLIC BROADCA$T1NG

Public broadca.sting expenditures during FY 1979
were estimated at $598.8 million.' Of this amount;
public televiSion and radio stations' direct (money)
expenditures amounted to $487.3 million.

Direct Expenditures of Public Television and
Badio Stations

The patterns of direct expenditures varied for both
public television and radio stations. Table.8 shoWs
television, licensees expended $377 million, or 87.6
percent of total direct expenditurtp ($430.6 million),
for operations and the remaining $53.6 million; or
12.4 percent, for capital expenditures. For radio,
$51.8 million, or 91.3 percent of the total expenditures;
were spent kir operating purposes; and $4.9 million,
or 8:7 percent; for capital expenses, Thus, propor-
tionately_ more monies were spent for capital ex-
penditures by televisidn than radio.

For both television and radib; programming and
production costs were the largesirense item: (49.8.
percent of total operating expendi, res for teleVititin
and 48.4 perCent for radio)

Broadcast engineering and technical _operating
costs Were 22.5 percent; general administration was
15.4 percent; fundraising bnd public information was
12.2 percent (combined) for television. Of the total
operating cost focradio, general administration cost
21.3 percent; broadcast and technical operations
were 18.7 percent; and public information Sand fund-
raising were 11.6 percent.

Public television acquires programs from abroad
and sells abroad. According to PBS, nine PTV sta-
tions and two independent producers sold a total of

' Since public broadcasting i5 nonprofit, it is assumed that total
expendgure equals its revenues in the long run:

954 hours of programs for 62.5.miiii071 in FY 79. The
amount represents a 9 percent increase-iii dollars
and 3 percent decrease in hours from FY 78. In Cori:
trash public television acquired 223 hours of pro-
grams from abroad and cost the 'system $9.25 mil-
lion in FY 79. In FY 78, program acquisition cost the
systoM U.5 million for 172 hours.

Table 8
Direct Expenditures of PTV and Radio LiCensees

Fitical Year 1979
(Thousands of Dollars)

PTV
LiceristiS

'Public Radio
Litensees

Direct Operating Expenditures $376,970 51,802
Percent of Total 87.6% 91.3%
.Programming and Rroduction,.. 187,676 25,689
Broadcast Engineering and

Technical 84;709 9,694
Public Information 21,784 3,163
FUndraiting 24,209 . _2,830
General Administration _ 58;092 11,026

Capital Expenditures $ 53,599 $ 4,923
PerCerit of Total 12.4% 8.7%

Total_Direct Expenditures $430,569 $56,730
Percent: 100.0% . 100.0%

Source: Planning and Analysis. CPR

Comparative Service Costs of AMeriCati
BrOadtatting and Selected Foreign Public
Broadcasting SySteMS

AlthoUgh growth of pt.-Olio broadcasting in the
United §tates has been substantial over the past ten
years; patio broadcasting continues to de dwarfed
by its commercial counterpart in both revenues and
expenditures. IR 1978,, American public broadcasting
revenues (televisiOn and redid combined) were $552
million, whereai AMeritan commercial systems'
broadcast revenues were -over $9.5 billion, or 17 times

V

Table_9 L
YELEVISION AND RADIO SERVICE COSTS BY SELECTED COUNTRIES, 1978

Systems

_

Syltern
Total Amount

System
'Per-Person

Costs

Teleiiiion
Television Per-Person

_TolatAmounts__Cosb
Radio

Total AMOWit

Radio
Per - Person

. Cests
1. U.S. public broadcasting, 1978

Public system revenues' . $ 552.325,000 $ 2.53 $ 469,836,000 $ 2.15 $ 82,489.000 $ .37
Federal appropriations 160,762,000 .74 "133,546,000 .61 27,216,000 .13 r".

2. U.S. commercial broadcasting; 1978
Broadcast Revenues '9,548,300,000 6,913.000,000 2;635;300;000
Broadcast expenses only 7,590,100,000 34.73 5.265;900,000 24.09 2,324,200,000 10.64

3. CBC (Canada)'. 1978
All expensei-
Parliathentary.grant-

474,584,000
409;398,000

20.35
17.55

370;460;000
319;576,000

15:88+
13.70+

104,124;000 4.47+
,

4. BBC (United Kingdom), 1978
All expenses" 520,054.000 9.29 375,725,000+ 6:71+ 144;329;000+ 2.58+

5. NHK (Japan), 1978
All expenses 1,040,975,000 9.14 .

'Non-broadcast income included
"Home service only
+Estimated
Source: 1. Corporation for Public Broadcasting

2. FCC: TV Broadcast Financial Data 1978 and AM and
3. CBC Annual Report 1978-1979
4. BBC Handbook 1979
5. NHK 1978-1979 (HandbOok)

FM Broadcast Financial Data 1978
. .

.01



public broadCasting!s revenues. In the previous leer,
commercial broadcasting's broadcast revenues were
$8.2 billion, compared to $482 million for public broad-
casting.

Per-person cost of public broadcasting in the
United States was $2.53 in 1978 (Table 9); commercial
broadcasting was $34.73. Commercial broadcasting's
per-person cost was 14 times that of public broad-
casting. When examined by television and radio per-
person costs separately, the differences -'betWeen
commercial and public systems are more -noticeable,
pailicularly for radio: $10.64 for commercial radio and
$:S7 for public radio; for television; $24.09,.for commer-
cial television and $2.15 for public television.

Significantly; American public broadcasting's pet.--
person income alsci lags far behind other major for-
eign public broadcaSting systems. In 1978. the latest
year for which comparable_data are Available, Amer- -
ican public broadcasting's per-capita income was

=Only one-eighth of Canada% CBC ($2.53 vs. $20.34:
less than one-third of Japan's NHK_($2.3 vs-$2.13);
and less than the United Kingdom's BIBC ($2.53 vs.
$9.29). As was in the case with commercial bioad-
casting_, the differences were even more striking for
radio than for television:

'

PROGRAMMINGq

Public Television Programmin0 Content by Category
In F'? 78, the annual average noii2ber .of broadcast

hours per-broadcaster was 4.894:' This represents an
increase:of 8 percent in the number of houri over
the 1976 level, wher an annual average of 4.542 hours
was aired per-broadcaster. As Table _10 presents; on
the average, each bioadcaster aired 728 .hours of in-
strudtionat television (ITV) programs; combrising 14.9.
percept of all air time la decrease from 16.1 pereint
in 1976). Children's Television Workshop's (CTW)
Sesame Street and The Electric Company (included
in those portions classified _as ITV programening) ac-
counted for 788 hours, or 16.1 percent of all air time,
representing 'a decrease from 808- hours and 1718;
percent of all broadcast hOurs In 1976. General pro- .
grams._ including' News /Public Affairs, Information/
Skill, Cultural, Childieri's*.and *other programs,,- ac- .

counted for 3,460 hours; or 70.7 percent all air time
in FY 78. up froM 3.018 hours and 66.5 percent in..
1976. (See Figure 8).

'PTV Program Content Survey: Fiscal Year 7978, CPB, 1979.

= Table 10 .

Percentage Distribution of PTV Broadcast Hours'
by Type of Program Producer, aridbistribution

(Per Broadcaster)_.
1974, 1976; and 1979,

BetWciatet Hours)

1974
Percent of All

- Hours'

(3,872

1976
Percent of All

Hours

(4,542 hrs.)

1978
_

Percent of All
Hours

(4,894 hrs.).

TYPE OF PROGRAMS
ITV _

Sesame Street/The Electric
Company 1 /-

General _
News/Public Affairs
Information/Skills
Canaria
General Children's
Other

-
PRODUCER 101-

Local
PTV Stations

.Consortium
CTW
independent
Commercial

clForeign/Co-Prouct-)io
Other

DISTRIBUTOR
Local
PBS _

Regional Network
All Others

SPECIAL TARGET AUDIENCE'
Annual hrs. per Broadcaster

17.1%';

21.2
1:1

12.6
15.9
17.9
10.7
4.4

11.4W
45.4
2.5

22.0
5.9
1.9
5.8
9.1

. 11.3%
62.1
9.6

17.0

7.2%

16.6%**

17.8
='66.5
a 11.9

19.9
20.9
10.0.
3.8

. .

10.1%
48:2

1.7
18.8
6.1
2.8

.

4:6

10.0%
69.3
.6:2
44.5 A'

6.5%

14.9%-SZ.

16.1
70.7

. 11.0
23.6
22.1
8.7
5.3

5.7%
52.2

1.8
16.8
5.3
2.7
9.1
4.4

7.4%
71.6
5.4

15.6

8.7%

'1974 and 1976 data are for calendar years. 1978 data is for fiscal year. -"k '..i'-
'Does not include The Electric Compsny or Villa Alegre. .

. - t
-Includes The Eleatic Company (1.6% of .total) and Villa Alegre (0.2% of totai) bioadcast during school hours on days when school was in

session. . \-. .
"Includes The Electric Company (1.8% of total) broadcast during SChOol hours on days whorl School was In session_
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Figure S

BROADCAST HOURS OF PTV STATIONS BY TYPE OF PROGRAM AND DISTRIBUTOR
FISCAL YEAR 1978

(Annual Broadcast Hours per Broadcaster = 4.894)

BY TYPE OF PROGRAM

22.1% Cultural

5 3% Other

8 7% Children's

11.0% News/Public Affairs

BY DISTRIBUTOR

r.

13.2% _Instructional Television
(acduding Eleatric Company)

16.1% Total: Sesame Street/ 1.6% School
Electric Company 14.5% Home

23 6% Information/Skillt

0.6% PTL

0.8% GPNITL

1 1% Other Public Television Station

3.0% AlT

Other Instructional Supplier

5.4% Regional/State Network

5.7% Other

7 4% Local

71.6% Public Broadcasting Service
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In 1978, neatly 60 percent 12,926. hours per broad-
caster) of all broadcast programs were produced by
PTV stations. This was followed by -CTW (16.8 per-

; cent); foreign coproduction (9.1 percent); and other
independent producers (5.3 percent). Local stations'
share alone was 7.7 percent._ or 376 hours of all air-
time; indicating a sizeable decrease from 10:1 percent
since 1976.

Broadcast materials were distributed by various
sources. The distributor of a program refers to The
organization which places it_in distribution. Therefore,
a distributor and a producer are not necessarily. the
same. For example, materials produced at a local sta-
tion could be sent to PBS for national_distribution.
As has been the case since. early 1970s, PBS was the
largest single distributor of programs in 1978 with
3,504 hours per broadcaster, or 71.6 percent of all
hours, up from 69.3 percent in 1976. Locally-pro-
duced programs for _local use were_the second most
frequent (7.4 percent), down from 10 percent in 1976.
Regional networks were responsible for 5.4 percent;
representing a decrease from 6.2 percent in 1976.
(See Table 10 for details:)

Special or target audience programming in 1978
showed an increase of 130 hours -per year to 424
hours per broadcaster, over 1976; and the percentage
of all air time it represented jumped from 6.5 percent
to 8.7 percent. Much of this increase was accounted
for by the single program for older viewers, 0J'er
Easy; which constituted nearly one-third of the 1978
targetprogramming.

Public Radio Programming Content-by Category
-0 The annual average broadcast hours per public

radio station were 6;773 hours in FY 78.2 Although the
past comparable data are unavailable, it' is evident

Public Radii, Program Coktent Survey: Fiscal Year 1978. CPBit

that the average broadcast hours-per-station have
steadily increased since the early 1970s. As Figure 9
and Table 10 illustrate, music programs were the
most popular for radio. Musical content comprised
68:6 percent of all air time; News/Rpblic Affairs ac-
counted for 21 percent, followed by Cultural Pro-
grams (17.9 percent), and Instructional Programs (2.1
percent): The remaining miscellaneous programs ac-
counted for 8.6 percent of all air time in 1978. The
FM stations carried more Music and less News/Public
Affairs Programs than did AM stations.

Of all music programs among public radio stations,
as shown Table 11; Classical Music was the most
popular prograreWith 38.9 percent of the total broad-
cast hours, followed by ..razz (14.6 percent) and Con-
temporary Music (8.7 percent) during FY 78.

In 'terms of distribution of Programs; NPR, the
-national interconnection system, was responsible for
21.7 percent of all material broadcast; while 59.4 per-
cent was of local origin. Syndication was next with 9.3
perceht, followed by other public radio stations (4:5
percent). Stations with larger budgets had higher per-
centages of locally-originated broadcast hours.

Table 11
Percentage Distribution of Public Radio Broadcast

Hours by Type of Program and Distribution (Per Station)
FY 1978

(Annual Broaddlist Hours) (6,773 hrs. = 100.0%)
Type of program' Type orMusic"
Music Music Hrs., with and without News .68:8%

No News 60.3% Classical 38.9
With News 8.5 Opera 4.5

News/Public Affairs Jazz 14.6
No music 21.0 Contemporary 8.7

Culture 17.9 U.S. Folk 3.9
Instructionaf a1 International Folk 1.6
Misc&laneous 8.6 Show Film 1.7

Other 7.1,

Distributor
NPR 21.7%
Local 59:4
Public Radio Source 4:5
Commercial - 1.5
Syndicator 9.3
Publft TV 0:2
Combination 2.6
Other 0.8

Mu coding allowed

-
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Figure 9

BROADCAST HOURS OF PUBLIC RADIO STATIONS BY TYPE OF, PROGRAM AND DISTRIBUTOR
FISCAL YEAR 1978

(Annual Broadcast Hours per Station = 6,773)

BY-TYPE a-PROGRAM

Average Annual Hours
Per Station: 6773

60.3% Musid/No News

BY DISTRIBUTOR

Average Annual Hours
Per Station: 6773

_
8.5% Music and News

1.0.2% No Music/No News

21.0% rows/Public Affairs
No Music

-0.8% Other

0.2% Public N 1.5% Commercial Network
2.6% Combination

4.5% Other Public RRdio Source

9.3% Other SyndicatOr

21.7% NPR

59.4% Local

n n
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RATIONAL INTERCONNECTION
SERVICES .

Brdeckaltinig Service (PBS): National
Interconnection Services for Television

The Public Broadcasting Service is a private non-
profit national membership organization of the public
television stations. As a part of the latest reorganize-
tional efforts in 1979, PBS was restructured to focus
on the design and dellvert of programming; In ad-.

clition -to these servUcet, PBS provides-various pro-" fissional services and information services for its
member stations and for administration of the Station
Program Cooperative (SPC), Station Independence
Program (SIP), and the Station Acquisition Market
(SAM).

_The PBS is primarily funded by its members and
CPB. It operates a satellite-interconnected system for
distribution of programs to public television stations
throughout the United States and the outlying areas.
(See Map 1 for PBS InterconneCtion System.)

The National Program Service distributed by PBS
includes series and specials originating from a variety
of production sources (PBS, itself, does not produce
programs). The largest production source is indi-
vidual public television StatiOns. Through the nation's
first communications elhte system for regular over-
the-air television distri tion, -Which was completed
in 1978. PBS offers the programs to the stations. thfs
satellite system will soon have four or more channels,
any two of which may be picked up simultaneously by
public televisiqn stations; Currently, three satellite
channels are regularly used.

In 1979; PBS was reorganized into three separlte
national program services in an effort to provide a PBS Research,Program Information Notebook: FY 1979

Wider range and more diversified program services to
ocal audiences: PTV-1 is responsible for the presen-

tation of prime time general audience programs; PTV-
2 provides special interest programs to specific audi-
sences, which include target audience programs such
Ira-minority and women's, programming. (It will also
serve as an alternate mail distribution service for
public television ograrns); PTV -3 is responsible for
general .audience; children's and youth educational
programming, in. chool instructional programming
and adult learning and post-secondary programming.'

"'As-Figure 10-a d-Table 12 show, in-FY 79-PBS dis-
tributed_ 1_1996 h urs of original programming; an in-
rease of 11.8 percent over the previous year. Public
affairsprogramming headed the list of program typira
With 48.3 percent, followed by'lcultural programming;
29.9 percent; educational and children's programs,
14.9 percent. and sports, 6.9 percent.

In FY 79, 54 public television stations; 75 indepen-
dent producers and 29 ;foreign producers provided
programs for PBS distribution: Of the total first-run
programs (1,995 hours), public television stations
were responsible for .producing the majority- of 'the
prOgraMs at 1221 hours or 61 percent of the total':
American 'independent producers provided a total of
402, or 20.2 percent of all original programs: The cost
of funding or acquiring these independent programs
amounted to $26.2 million, which comprised 28 per=
ce_fl of total expenditures ($92.4 million) for all pro-
g s distributed by .PBS. Foreign producers were
responsible for 223 hours; or 11 percent of all pro-
gram hours and the coat of these foreign programs
was s9.25 million, or 10 percent cif .the total expendi-
tures, whereas 954 original hours of PBS-distributed
American television programs were sold abroad for

HOURS

2.000

1.800

1.600

1,400

1,200

1.000

800

600

1;367 irrs:

(19.9%)

(32.3%)

(41")

(8.4%)

Figure 10Original Broadcast Hours Distributed by PBS

Fused Years 1973-1979

854 hrs. 1,819 hrs.

(27.1%)

(26,5%)

(6.7%)

(32.3%)

36.5%)

(8.6%)

1,785 hrs.

(27.9%)

(22.4 %)

(41.3%)

(8.4%)

1,995 htS.

(29.9 %)

(14.9%)

(48.3%)

(6.9%)

YEAR 1975 :1976 1977
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1978 1979
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Sports
Programming



MAP I

1.1.(61111M .

111/011X

attommoui

INIIIIMICEL;1111
ull=111

1 11111kICKI

II POSAIDIA

mimpuilinew

g micvmminme
=IR

1111111111111

141111141._

31

ataxmi. If

rt-4)-in
Kelm=gimiainp.



.$2-.5 million during the same period. Two major com-
mercial networks..ABC and CBS, and motion, picture

..studios provided the remaining 149 hours. of PBS tit-
ritiuted programs.2

In the past year, the programs distributed by PBS
have won numerous awards for distinction; These in-

: dude the GeorgeFoster Peabody Awards fir WGBH-
;!..: TV'S Woad, and WTTW=TV's Mites to Go Before We

Go to_Sleep and Little Rock Central High.School; the
Oki_pont-Columbia. Awards for WGBH-TV'S World in-
side Europe: F-16--Sale of the' Century and WHA -TV's
Ah American Ism: Joe McCarthy, and the prestigious
Ohio State. Awards for SECA's Cinematic Eye: Ban-

guests in the Dark and the Dancer; Agency for Instruc-
tional ,TelevisiOn'S Trade Offs,- KCET-TV's Freestyle;
KOCE-TV's Humanities Through' the Arts and Intro -
ducing _Biology; Maryland Centerlbfor Public Broad-
casting's Tomorrow's Families; WETA:1"Vi .A Place
of Dreams; New Jersey., Public Television's Atlantic
City: The Queen Takes a Change:: and MlisissipOLA6-
thority. for Educational Television's William Faulkner;
A Lite on Paper.'Atio received for distinction yere
the Emmy Awards for. To Armen for Giulinit Bee-
thoven's Ninth Gi -from: Los. Angeles,J in the
creative art-tategOry; M I ryshnikthis Barysh-
nikov at the White House in t outstand,ing individual
achievementspecial event; Christmas Eve on Se-
same Street in outstanding children's program and
Balacine IV; Dance in America (Great' Performance .

Series) in coutsto ing classical program in the per-
forming arts;

Tab* 12
Original Broadcast' Hours Distributed by PBS: Fiscal Years 1973-79

Hasurw FY 73 FY 74' FY 75 FYTe FY 77 FY 78 FY 79

Cultural programming
Educative and Children's Program's
Public.Affairs Programa' -

,SPOrti
Total.

379 400 , 272. 503 412 40 ' 596
286 315 442 491 587 491 -297
427 504 566 '- 735 . 664 737 964
-* . 87 ,' 125 156 149 138

1;102 1.219 °"'. 1,367 1;854 1;819 1;785 1,995

Cultural eSee above)
Educative and children's programs
Public Affairs programs
Spoils
Total

Source. PBS Communication Research

National Public Radio (NPR): 'National
Interconnection Service For Radio

r

'

FT,-s 1975-79 ' FYs 1978-79

33 e_A?
. +70 %

+58 %
45.9%

+20 %
-26 %
+31 %
- 8 %
+11.8%

four percent' Among three:types of programs; as
shown 'in Table 13, specialized audience progranv
gained the most; a 107:1 percent increase; over the

National Public iladio'is the major national program previous year
2

followed by cultural performance, a
- predudtion and interconnection serviceor public 31;7 percent; whereas information 'programs de-

radio stations; in addition to the -representation of its :creased by 11.5.pircent.3 (See Figure 11).
members' interests.

. .,.: The public radio satellite system for interconnection
. began full- scale' operatien in 1980 _ and this systemRegular interprineCtion and program services

Considered. - Funded C.

brings to radio audiences : a kill hi-fidelity stereo-Started. in early My. 1971_ with. the premiere of-All
:Things COnsided.-Funded primarily by PB e its phonic sound of high quality. Currently; four sate'nd i

member stations; NPR continues to operate asie pri- 2 7 -..lite channels are used, with plans for making 20 Chilt
. f ? net available to each station. -vale; nonprofit corporation. . ; _,... . ._

. . ... :,_ Programming by NPR has won _numerodsdistiFic7
The:NPR produces -a variety of national-prOgrarrt tons; tar ',Instance, in 1.09, .- altogether 22 media..

. to meet the needs and interests of the public radio . aviards were presented toMPFI and' members of the'
.-. audienws; Out of a -total of 2,590 hOurs of original Staff; the"PanamkPilnal Treaties Debates'. elonewon

programming offered iii-f'179, NPR- produced .45coer-_ .2.. six awards including the DupontC6Iumbia Award, the
..cent, acquired- 23 percent from Mernber stations-ark .. aroadcast.Pgreceptor_Award and a Major Armstrong-

,. 32'percent from_ ther Sources; including free-li*fra.;.:-. Award; Fascinating"1:1hythm,-a documaitarY on the
, -other, networks, and news Sellr-f..-.........,' making of "LadyBe_Good". won an Ohio Statekwerd;

NPF s total programs : prodoctr.C#1\:.". ',"Dialogues on a Tightrope", the documentary- on
untect-to.$9.7 millioO; ,i.'4.:'," Italy; won two awards,. the George Foster P-

... .. .- . . --- -- -,...',. ,....-., en the LOwell_Thomad AWards.' In addition; NPR is-
The _ NPR'S total- original. broadcast hours: in_ 1979 --tribtited . All Things Considered and the new ',Morn--

were 2,590.,*hUch.:-represent an increase.tif 1.7-per, --ing- Editioix_ two of the nation's most distinguished
-;.tent over FY 78 and' 34 ;7 percent over FY 75: Among, news and informatibn programs. . _

'``three categoriesof programming; namely cultural; in-
formational and specialized audience programs.. cut;
tura_ performance- programs accounted for 30_ per-
cent information 88 percent, and specialized audience

.foreign prOductl
vices. In FY 79,
and acquisition costs

30

3 Natioilal Public Radio, National Public Radio: Annual Report
Fiscal 1979.
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Rees11
MOM 'V

HOUI
2.500

2.400

2300

2.200

2.000

1.800

1.800

Broadcast News Distributed by NPR
1175-11171/

1.400 _
t200

1.000

499

200

0
RSCAL-vim

2.590 tus
Total Hrs.

.2.548_hrs.

(33.9,9

SdaltucaE _ _

Programming

1.923 lula
1.S32 rug. 2078 hrs.

(27.7%)

(25,7%) (29.7%)

(27.5%)

Intomatiora
Programming

(69.8%)
(60.8%)

(71.1 %)
(68.9%)

(70.4%)

Specialize:1
Audience(0.5%) (0.3% ) (1.7%)

(2.1%) (2.7%) (1.1%) (0'.8%) (3.4%) Instructional
1975 . 1976 1977 1978 1979

AUDIENCE

Public Television Audience
In March 1980, A.C. Nielen' estimated the_potential

household coverage of public television to be 90 per-
cent in the United States. In a January 1979 study on
awareness and viewing? PTV channels were ascribed
as available for household reception in the local area.
The ,types of, public television reception were distri-
buted as follows in 1979:

Both VHF& UHF 47%
VHF Only 16%
UHF Only 34%
None 3%

For the 3 pent that were ascribed to no than-
nel, there appeared to be no potential PTV_rmeption.
However, ome at these-rOp'orted_receiVin_g PTV either
by cable or through reception of a distant station out-

.

t &c.; le~. PBS Cottage Report for Barth 24-30; 1980;
Suatts0W. osral Inc., Wort. 1 "Awareness and Vieling".-

nuary 1979 - .

32

'side the usuarea of reception: Consequently, only:
two percent of the people in television households
were found to have no ?iv available in their area Of.
residence.:

In March 1980; the AC. Nie
that 68.2 percent of the nation's
(52;040;000 households) tuned
gram on public television duri
is a 60.8 percent increase in households viewing since
Noliiimber 1973. Figure 12 shows the monthly curses
or reach of public television since November 1973..
In March . 1980, the size of the public television audi-
ence was at an all-time high, having increased oon-
sistently since March 1975;

Company estimated
levision households

at least one pro-
that month.3 This

Over'11 this same period, the PTV. viewing during
prime time was relatively stable until-March 1976. As
Figure 13 shows, the monthly qumes and the average
number of minutes viewed by PTV households during
prime time have increased since 1975, reaching 50.5
percent of the U.S. television households in March 7
1980.

3. 4.C. tilesen Company. NTI Weds 190'



Figure 12Teed of Monthly Cams TlecaskdAve4ge
PTV Viewing House holdc 1973-80

of

80.1%
;63.2%
48.070'

55.2% _
42.790'

_ 49:2% 38.420*

32;370' 33.360' 33.700

---

492 491, 454 499:' 453 485

NOV 73 Nov 74' MARCH 75, MARCH 76 MARCH 78 MARCH 77
Come in con of .

.. Data for March 1973 and 1974 were not available.
Source: A.C. Nielsen NauonatTelevision Index Special Analysis for CPS /PBS

65.9%
49,100*

'541

6412%- Percent U.S. TV
52.040 Households Reached

MARCH 79

Average Minutes.;
Viewed

MARCH 80

Table 13
Original Broadcast Hours Distributed by NPR: Fiscal Yari 197549

We Mit FY 75 FY 76 FY 77 FY '79
Cultural Programs _ 528.5 496.6 617.0 705.3 928.9
Informational .Programs
Specialized Audience Programs

1,354.3
.

1,372.8
9.4

1,4324- .1,777.0-` -423
1,513.8

87.6
Instructions Programs 40-1 V9 23.5
Total Hours I / ; 2,546.2 2,590.3

_Parcentags_Clhange FY5 19779 FYs 197849
Cultural iee above"
Information Programs
Specialized Audio Pr rams

Instructional Programs

Total -

+ 34.7%
16.2%

+831.9
(1976-79)
- 61.9,
(1975-78)

+ .34.7%

+ 31.7%
- 11.5%
+107.1%

+ .1.7%
Sourco:' NPR Annual Report Fiscal 1979

Aveia_ge weekly viewing_es 4Jnates for both total day
and prime time have also increased significantly. As
Table 14 shows, total (accumulated audience) may
viewing during the average week increased frOM 3t4
percent 10_46.1 percent of total_.households between
March 1979 and March 1980,while prime time viewing
increased from 16.8 percent tb 26.2 percent during
the -sam period. Weelsli average viewing_ minutes
pk PTV household randed from 178 to 198 weekly,
six years: for total day viewing these, viewing minutes
per- PTV - household ..ranged from 178 to 198 weekly
while, for prime time, these ranged from 93 minutes
to 12t) minutes. The March 1979 figures were the
largest for both total and prime time.viewing With 198
and 120 minutes; respectively,.

.411

Table 15 gives the demographic:; make-up of the
PTV viewing. hoUSehOldt, according, to A.C. Nielten
estimates; for March 1980, for selected characteris-
tics. The table thoWS that

More than half of the PTV. households (58 percent)
had an annual inclite Of $15000 or more;.

PTV householdS were most likely 10 bt in the 14-orth:
'east (28 percent) and Soilth (24 percent);

AlMOSt two out of fiv ,(39 parcent) of the PTV house-
holds were headed by someone with one or more
years of college, while more' than one-quarter (27
percent) of the houehOld heads had Ititd than a high
school education.

PTV hoUteholds were more likely not 'to have chil-
dren (55 percent) than to have children (45 percent).
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Table 14
OTVViewilv-+Alfetage We

Mirth 1975;1980
(Weekly Comes):

Average Week

TOTAL DAY

.COME
Percent-, (000) HH

Minutes
Per

PTV HH

_March-480'
March 1979
March 1978
March 197?
Much 1976
Nlarch 1975

46.1 f 35,170 184
45.3 33,733 198
40.9 29,820 187
38.7 27,550 175
37.4 26,080 185
31.4 21,510 1Z8

PRIME TIME

Average W CUME

March 1980'
Mirth -1979
March 1978
March .1977
Mirth 1976
March 1975 3

Watch 24-30-, 1980
pair A C Plreften CO.

Minuies
Per

Percent 1' 1000). HH r1/1414

26.2 19,990 103
25.7 10,150 120
22.4 16,330 103
19.9 14.170 106 .

:19.0 13,220 117
16.8 11,510

Charicteristitm

A Table 15
Selected CliaisKiiiWs 0 Audience

March 1980
Percent of Total
TV Households

Race
White
Noi)-whitO

Annual Familyincome
less than $10.000
$10:001:P15,00
M,000+
$20.000+

s',Witraphical Area
Northeast

. East Central
7 Wit-(Xiltral
Uoth

n_ ----,-- - - -_,_._, ",
ens than four years.-liigh *school

high school
one or more years of college

La7._
_HavirchIldret3 in household

12-17 yrs.
&11 yrs.
less than 6 yrs.
No children .

Source: A.C. Nielsen, NT1 Moir* tor March 1980.

88
11 12

25 '2..
17 16
58 52
41. 36

28 .k24
13 15

.19 17
24 27
17 .16,

27 33
35
39 33

45 41
21 20
22 20
21 18
55

l'Iii
59

Table 16
eekly Audierim for CPB-Qualified Ratio Stations:

1973, 1976 and 1979

AP4i1104
1973

ApriVMay
1976

April/May
1979ADA atevP

Men 18+ 1,064,600 . 1.668.800 2,495.600
Women 18+ 1.181,800 1.544;200 2,246,600
MulU 18=34 1,726,800 1,187,200 1,751,300

35-64 - 980,t00 1,400,300 2,112.800
Total 12+ 2.374100 3,359,900 4;932;000

Arbitron: Radio AudiandeUtionk* &limits* kw CPE1-quallftd SUaftin4, 1973 1978 And 1979. .. .
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10.5% PliCeSt U.S. TV
48.0% 38.530' HoUieholds Reic0ed

Figur_e13+.Tiattsi.otannthly Cumes and Average Telecasts 44 0% 35.760'
of 0.TVViearing Households during Prime Time; 197340 32.080'
,

3974%

283)50'
35_5%

32.8%
.

32.6%' 21.710'

21.710' '30.2% 22.330'
20.820'

ler 493- 248 214 209 256 241
Average Minutes
Viewed .

NOV 73" . NOV 74' MARCH 75 MARCH 76 MARCH 77 MARCH 78 MARCH 79 MARCH 80

' .. 7Cureein0001Lol_houselfolds .

'Dots for March 1973 and 1974 were not iwolsO6e.
Source A. C. Nolen National Television Index Specod Amyl for CPS/PBS.

How does the distribution at PTV; households cbm- INSTRUCTIONAL/EDUCATIONAL
pare with that of the total U.S. felevisicin households? SERVICES
Table 15 points out more similarities than' differences,
except in the extreme: categories. For in tance; PTV
households were somewhat more y to Make more
than. $15;000; to have one or more'years _of college,

. and _te_have children' Than weresthe total. TV house-
- holds; Racial and geographic distribution;"howeVer,

were similar .. for both .groups. The percentage .of
households with an income of $10,000-15,000 and with
a-high School education were the same for PTV and
total TV households.

PubliC Radio Audience (Listeners)

All public televisln and radio licensees share im-
plicitly in the educational mission of the Corporation
for Public Broadcasting, first expressed iri the Public

roadcasting,Act of 1967 and reiterated in 1978 by
the reauthorization legislation; "to encourage growth. ,,..
and development of public radio and television .

broadcasting; including the use of such media for
instructional, educational and cultural purposes."
Some licensees, especially school board an state
agency licensees and university . licensees,_ have
specific-jfigtructional missionS;in their charters. Others

' ..firt:Mde instrUctional services' to local and state eft-
Gallatin authorities pn a paid contract basis.

For years many public television stations have reg..
ularly provided instructional programs' and support
services for use by elementary and secondary schobls. ;.'
acrost the nation/ Services at the -post-secondary
level. seem to haVe been. steady, although at a lower
level than elementary and secondary level services.'
Public radio's' instructional' and educational- services
have been more spotty and have tended to be more
focrisiden the post-secondary eddcation level;

Increased interest is evident in -1980;tor post-sec- ;.
ondary educational services and the use of non-.'
broadcast distribution at all instructional levels. Many
stations report working with college TV consortia- in
their broadcast areas. And at least five post-sec-
ondary educational telecommunications projects

, are in various stagei of development at preterit'
The Annenberg Project (CPB); the National University
00iisortium (Maryland the American Open University
(Nebraska); PTV-3's Adult Learner Service (PBS); and
an NPR project to develop new courses for c011eges
and 'adult learners. All point toward increased- ser-
vices 'for adult learner e through public" television. and
radio Stations_ .

Progress is being Made in the use of non-broad
cast distribution technologies for formal and informal
education: Subchannel Communications Authorization
(SCA) was being used by radio stations, with emajor
assistance from NPR, to serve handicapped papule-.
bons Two public television stations; WETA-TV end:
KCET=TV, werd conducting studies on the use of tele-
text systems for the transmission of formal and infor-
mal educational materials..The number of public tele-
vision stations making their regular 'instructional'

According to CPB estimates,, public radio reached
about, 68.- percent of the American'. population in
1979._ Estimates based on the April/kW 1979 Arbi--A, ,

tron Radio Survey,.. Over 4.9. million people among
persons 12 year a of ige. aid valder time-in public ra-
dio during an average weelc..lhis indicates-that listen-
etship more than doubled since '1973, when the pub-
lic radio audience data was first documented by the
American Research , Bureau (Arbitron) for public ra-
dio. Arbitron data also indicates that weekly-listening
hours per public_ radio listener: (12 years and aldery,
are 6.4 in 1980: Table,1 6 and Figure 14 show a com-
Parisbn between "1973; 1976 and 1979 of The 'eSti=,
mated weekly tune-in sex and age categories:

The Raper organization conducts a series of, nation-
wide surveys on socio-economic 'and, demographiC
characteristics of public radio listeners; in addition to
the Arbitron radio audience survey. Table 17 presents
these characteristics of the public radio audience
based on claimed lis-tening (ever/listened,, listened
during past seven days; and 'IWtened4egularly each
week) by Roper respondents: The percentages shown
represent the percent of cliamed within each
demographic; socio-economic group. It reveals; in
general,' that proportioriate persons of higher Socio-
economic status; male and white more often lune-in
public % radio. For :instance, in .the ever-listened cate-
gory, college-educated listeners tuned in public radio
more often`-(28.7 pereent) than those with grade
Schaal education 413_2 percent); male listeners (23.3
percent) Ifs; lemald listeners7(18,4. percent); and white
(213 percent) vs. black (13.4 percent). (See Table.,
17.)
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Table 17
Selected Characteristics of Public Radio. Listener= 1980

Parcel' rd Ever
Littateld

Percent Lista-ted
During Put

7 days

Pement Litened
Regularly

Eich Week .

TOTAL:
SIM

Female
AGE

18=29
30-44
45-59
so+,

HOUSEHOLD INCOME
Under $7,000
37.000415,000'
S15,000420,000
825,000+

RACE:
White

_ Black
REGION:

Northeast
Midwest .
WWI
West

EDUCATION:
College
Hkih School
Grade_Scbool

OCCUPATION:

" White-Collar -
Blue C4Alm . ,

20.7

23.3
18.4

20.1
24.8
19:4
18.0

r 7.8;!'
, .

. .5.2

9.f 26.6
5-2!. 4.0

Z.6 5.3
8.9
6:6
4.4

12:2 3:3
17.8 5.8
24.$ 8.8
26:4 9:7

2i.8 -.7:6 '5.7
13,4 4:0 Z? '

3:0
.0

.0

22.4
23:0
13.3
28.4

28.7
19.4
13.2

10.4
2&8.
152

7.6
9:3.

, 4.2
. TS

11.5
6.1
2.9

k 12.4
8:9

v4.9

1900 Radar Report NgR/Pubac RadioAnanonesa and Lisaaning Findings.,

5.5
6:0
3.9
5.9

9.8
3.6
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programs available in non-broadcast formats con-
tinued to grow. .

This aittiterprovides intormation.onthe utilization
of instructional /educational provided . by
puoNc television atationsand by CPE3-qualified public
radio stations Since .1975. The data were gathered in
several studies conducted by -PB.

In thoSe StUdies,instructionayeducationat services
are categorized as follows: 7

.(1) k:12,' i.e., kindergarten te:12th_grade (elementary
and, secondary school students); (2)' poSt-setondary
formal (college setting; for credit); (3) post-secondary
inforMal (adult learning, not ter Credit); and (4) pro-
fessional in- service (job or career related; usually foi.
some kind 'of credit or. to meet,licensing/certifieation
'requirements).:

The kinds of service's provided btelevision differ
sofnewhat from .thcil±pirciVided by radio, this each
medium is discussed separately; Four aspects of each
niediUm are considered, namely:programming, sup!
port services and personnel; physical facilities,, and
use of the medigm.

Before describing, the edUcational/instructional
services provided; it islIeWful to understand ttfe fi-
nancing of these services. Data-are only available for
teleyision;. _

In 1978; 137 licensees received a total
$47,661,000 for' the K -12 instructional services they
provided., That amounted to .14 percent of the total
budgets_ for thole station%Jheyr generated an ad-
ditional $11;350.000 for their post - secondary service.
Molt of the income came from'state and local -gov-
ernmental agencies. including Mpartments otEduca-
tion; School Boards and tax-supported colleges and
universities.
_ At she same time;

*it
cost 137.. licensees

_ _

$47,658,000
to provide the K -12 services (15 percent (A

the station budgets) and $10,522,000 tb_previde the
post-secondary services: Greatest expenditures were
in the areas of program transmission, salaries for in-
structional personnel; and production and acquisi-
tion of instructional programs.

INSTRUCTIONAL/EDUCATIONAL TELEVISION
(I/ETV)

Programming. Acceriaci to a 1978-79 study, 149 of
the 159 (94 percent) licensees responding to the aut.-
vey -indicated that they broadcast some instructional/
educational programs during 19741;1979. Figure 15
shows the kinds of instructional/educational pro-
grams broadcast by the licensees.

In 1978-79, more than 1,000 K-12 instructional se-
-.ries were broadcast on one or more public television
"Statikins. One hundred=thirty;seven Of theta series

. were broadcast by ten or more licensees;

Three curriculum areas stood out among the 137
Series: social sciences (18 percent), the sciences (16

per:Cent) and reading and writing .(10 percent)._Sev-
enty-one percent of the series were intended for
grades K-6; the other 29 percent for grades seven and
above.

More than half.(52 percent). of the
broadcast by 11 to 30 licensees. On
were carried by more than 70 of th
which existed at-ttia time of this study.

There was no single dominant prods of K-12
--Aginstructienal series. in fact more than b per

of theseried were proclUced by organizations
which have only one or two series on the litt of 137.

On the distribution side; however; the Agency for
structional Television dominated with 28 percent of
the series. But another 23 percent 'of the K-12 series
were distributed by 25 other distributors who were
usually also the producers of the serieS.

-series were
nine percent
66 licensees

This survey found_ai 2 least _268 post-secondary se-
ries broadcast lei 1978=79. One hundred sixty2three
(61 percent) of the aeries were intended as formal
educational offerings; 50A-1.9 percent) were intended
as informal series ;. 55 (21 porter* were_profestional
in-service series, AVnost:. half were carried by only
one liCensee. Only. 20 percent were carried by more
than five licensees; ,

As with-the K-12 series;. great in cutriculum
areas was observedAeadingAreasinckided: educe-.
lion (15 percent); the" social sciences {13 percent),
thearts (12 percent), and the sciences (9percent).

No one -Organization or gretip_dbminated the pre-'
dubtiOn_of post-Secondary instructional/educational
series. The six leading producers had an average of
10 to 15 series each but 45 percent of the series (120
series) were distributed by 75 organizations.

Likewise; no, single'- organization or group dem;
inated the distribution of post-sedondary. series' The
nine' leading diStributors hake an 'average of ten to
sixteen serieseacti_mosby theiewn series (with the
exception of PBS). Eighty-three of the series (31 per-
dent) are distributed by distributerS.

Support Services Andi_Peronnel: Data from a 109
survey show that it the k-12 level, 131 license,pre---
video! :instructional/educational support services...1n
1978-79; Forty-one of those licensees reported
time K-12 persons on -their staff. Eighty-three
reported haVing.part-time persons to .operate their

services. In 'all, 124 licensees reported a total of
'463 Persons providing K-12 services, In adOition, 209
persons from related organizations (such. as the State
Department of Education) assisted in providing K-12
instructional services.

One hand twenty -two liCeriatteS estimated that
they provide isn aggregate total_of 715;000 individual
series' t ers'Iguides'and 337,000 Composite teach-
er guides fi.e..; several series in a single guide)., One
hUndred twenty-three of the licensees which had

Figure 15
Instructional/Educational Television Programming; 1978-79
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12 series involved non-licensee staff in progam selec-
Von decisions. This is done mainly through direct sur-
veys of teachers: One 'hundred fifteen also involved
non-licensee staff in program-scheduling decisions.

Licensees report thjet their post - secondary efforts
are varied: 104 licenstes reported broadcasting 448.
informal post-secondary series; (eg.: garAening,
yoga; sketching); 107 licensees reported offing 380
formal post-secondary series in conjunction with 875
colleges and universities. Licensee personnel estimat-
ed thatthose courses enrolled a total of 51;000 stu-
dents. One hundred thirty-nine professional in-service
series were broadcast by 54 licensees in -1,978-1979

-enrolling an estimated total of .52,000 students.

Facilities; In the dale of instructional/equcational
television, facilities may be examined rding to
transmission capabilities and by-.reception abilities.
Besides transmitting K,12 instnictionaVedUcational
programs over the air, 88 public television licensees
made them available through alternative means; e.g.,
via local cable systems or through videotape/video
cassette distribution:

On the receiving end, teachers rely_ primarily on
direct off-air reception from their locrpublic tele-
vision station *for their instructional programming.
However, 37 percent of all teachers (71 percent in
high schools) rely on videotape recorders, whereas 26
percent rely on commercial television stations. Anoth-
er 15 percent rely on cable television systems.
Uses. According to -the TV Utilization Study con-
duCted in 1977 by CP13's Office of Educational Activ-

, ities and the National Center for Education Statistics
(NCES), approximately 945,000 teachers used tele-
vision for instructional purposes in their classrooms
in 1976-1977. Seven hundred and twenty-seven thou-
sand (32 percent of -2.28 million teadhers in the na-
tion) teachers were estimated to have used it regularly
(le_ at least three-fourths of all the programs in at
least one series); providing an estimated 15 .million
students with a regular portion of their instructional
programs via television. Furthermore, 58 percent of
the regular users indicated that they used two or
more series.

The first phase of a comparable study 'of the use
of radio and television at the postecondary level,
conducted in 1979 by CPB and NCES in conjunction
with _national higher education associations; found
that 71 percent of the 2,993 colleges and universities
surveyed made some use of television: 61 percent
used TV for instruction and ten percent used TV for
non-instructional purposes such as promotion, re-
cruitment and staff:- development. Seven hundred
thirty-five colleges (25 _percent) offered a total of
6;884 courses over television., enrolling a total of
498,000 students in those courses. While a few col-.

K-12 .

10 Stations

leges made extensive use of TV; the most common
experience was for a college to offer a single course
over television and enroll 20 students in that course.

The greatest use of television is in public four-year
colleges. Those institutions tended to use more cam-

; pus closed\ cirCiiit television than broadcast over
public or commercial TV stations. Two-year colleges
tended to Use public television stations mare exten-
sively than any other type of TV outlet

On- campus instructional uses of television were
about three times as prevalent as off-campus instruc-
tional uses; and. credit uses were five times as com-
mon as non-credit uses. Two-year colleges allocated
proportionately more of their effort to off- campus in-
structional uses than four-year colleges:.

Major barriers to the use of televisioit for instruc-
tion at some colleges are: lack- of adequate institu-
tional support; lack of available courses which meet
the acadankic needs and standards of the institutions;
and lack of -faculty support for the use of television
for instruction :. - cc ,

INSTRUCTIONAL /EDUCATIONAL RAD IO(I/ER)
. .

Programming. Data -colletted from a 1979 -survey
indicated that 78 'of 202 (39 percent) public radio sta.-
tions broadcast instructional/educational program-
ming during 1978-1979. Ten stations 'broadcast only
.K-12 series; 53 stations broadcast only post-sec-
ondary, and 15 stations broadcast -,bath K-12 and
poit-secondary series: Most used main channel for:

`instructional/educational series. Seven stations indi-
cated the use Of SCA faCilitieS.

Seventeen stations produced as well as broadcast
K-12 instructional series-510 programs in 29 series.
Most programs were produced for students in grade
four, six and nine and most frequently in the area Of
language arts; Stations estimated serving 1:2 million
K-12 students.

At the post-secondary leVel, 52 stations provided
post-secondary services in 1978-79:

32 broadcast informal adult education series
28' broadcast formal series
9 broadcast in-serviceseries. .

In a separate, but related study conducted in the
fall of 1978; 165 instructional radio series were _found
to be in general circulation and use. Post - secondary
instructional/educational series were dominant

Two curriculum areas dominated those series, Ian;
guage arts and literature (27 percent of all series),
and social sciences (25 percent of all series).

Twenty-nine organizations, were responsible for
producing the 165 series; but six producers alone ac-
counted for 64 percent-of the volume: KUOM, Minne-

Figure 16
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sots (23 percent; WBU., Chicago (15 percent);
WVWC, Buckhannon, W. Va. (8 percent); KLMW, War-
rensburg (7 percent); WNYE, New, York (6 percent);
KBPS, Portland (5 percent).

Most instructional/educational radio series are dis-
tributed directly by the producing_ organization (63
percent) or by NPR (26 percent).

Support Services and Personnel; The 1979 .survey
data showed that at, the. K42,-leveli 25. public' radio
licensees pr&ided instructional /educational pro--
gramming. Only 21 of those 25; however; provided
complete data for further analyses. Seven of the 21
nao tull-time instructional personnel on their staffs.

. Twelve stations had other part4ime educational staff
Members and 14 had access. to educational Staff of
other agencies (e.g.; state or local Department of
EduCation).

There were 28 full-time K-12 educational staff
mernbers at the -21 stations assisted by 58 educational

-.staff Members 'at related organizations; Thirteen sta-
liOnt had 13 t011-time post-secondary employees and

- 22 part-time -post-secondary employees, for ,a total
of 35 post-secondary employees at the stations:,

Of the 21 stations providing data; 16 provided
utilization services to the schools, including:providing

= 23;150 gtiided to the. estimated 60;000 'teachers who
used thei'r K -12. radio series in 1978-79.

. : .

t
pacilitiei: Main channel. broadcast is still the Primary
distribution mode tor instructional/educational radio
series: In 1979; all 21 stations which provided K-12
programming used main chann distribution. One
station used SCA in addition to main channel.

AlmOst Wi of the licensees providing post-sec-
ondary series used main channel. Seven used 'sub-
channel (four in addition to main channel; and three
exclugively). One used audio cassette in addition to
main channel. 4

Uses; ig the elementary/secondary (K-12) level;
there are no nationwide estimateief the extent to
which radio is used in the schools. loose data will be
available in 1981; .

In the 1978-1979 study;ithe 21 stations providing
K-12 services were asked to estimate their potential
audiences (i.e. number of teachers and students in
their listening areas) and the actual numbers of teach-

Y ers and "students who used their service. Fewer than
50 percent. were able 'to provide these estimates;
Based on the estimates of those who provided infor-
mationi 'however, -approximately 1.2 million students
used instructional radiO in 1978-79; This figure
represented approximately 28 percent of all the stu-
dents :In the lisiening areas of those stations which
broadcast K-12 Wistructional/educational series.

At. the post-secondary level, 52 stations reported
that the 54 formal courses which they broadcast- gen7

. erated approximately 8,762 enrollments in 54 institu-
tions of higher education and the 11 in- service series
generated 324 enrollments. Six stations reported a
total of '12_ series :which were audience interactive,
containing, for instance, call:in segments.

EMPLOYMENT
Employment of PTV and Radio Licensees

Public television and radio licensees employed
11,337 full-time employees in the United States as of
January 1980. Female employees accounted for 4,223
or 37.2 percent, up from 35.9 percent Ili 1979, where-

-as minority employees numbered 1,647 or -14.5 _per
cent representing an increase from 13.8 percent in
1979. Figure 17 shows that the combined employees
of television and. radio licensees have substantially
increased over the past six years. The employment
pattern in this figdre indicates that the rate of growth
for women and minorities was substantially greater
than the rate of growth of total employment over the
past six year period.,

In addition to full-time employees, public broad-
casting licensees employed a substantial number of
part-time erriployees. For instance, these broadcast
licensees reported 4,U:8 part-time emPloyees in
1979; the latest year for which the data are avail-

: able.

Employment of Public Television Lidensees
Ai of Janoary 1980,9,269 workers were employed

by public:television licensees as full-time employees;
in the United States, according to a CPB preliminary
estimate. (Sep Figure 18.)

As 'shown in Figure 18, female workers comprised
38 percent (i.e., -3;527 workers) of total employees,,
whereas Minority workers comprised 15 -percent
(Le., 1,396 workers). The comparable statistics for

. 1979 are presented in the figure which indicated that
the representation of women and minorities has
improved slightly. in 1980 over the 0mb:we year:

- This improvement is visible In 'the professional job
category. However; women and minorities_ are still
larg_ely over-represented in the lower, job category,
namely support category; While they are under-
rePresented in official/management category.

39

Table 18
Full-time Employees of Public Television

and Radio Licensee= United States
1972;1980

Public Television Licensees:
No; of Percent

Year EMpkiyoes Female
Percent
Minority

1972 5,734
1974 6,763
1978 7,590
1978 8;467
1980 9;2:9

27.5%
29.7
32.5
35.2
38 1

9.6%
11.2 .

12.1
13.9

Piiblic Radii) Licensees: .

No. of Percent Percent
penuiteminority

1972 840 23.0% ' 7.0%
'1974 1,140 25.7 ', 8.6
1976 1,536 29.3 9Z
1978 . 1,818 :t: 31.1 12.1
'1980 2,068 \ 33.7 - 12.1~

Source: Planning and Analysts CPB
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The number of ftill-time employees of' public radio
stations have increased remarkably from 840 in 1972
t0-2,0138 in 1980, 'representing an incrse Of 148 per-
cent during the period.:The representaIioif of women ,
and minorities has visibly improved during the period.
(See Table 18.)

11.337 %.

7044i.

.

Figure 19 shows employment in radio statiOns by
major job categories and by female and minority em-
ployees for 1979 and 1980. The representation of
women and minorities in most job categories re-
mained virtually at the same level for these two years.
As was the case for television, women and minority
employees were still heavily concentrate& in the
lo*Ott job category in January 1980.

_
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TOTAL.

Sgure 18

II-Time Employees of Public Television Licensees

1979-1980

JANUARY 1979

EMPLOYEES

FEMALE

MINORITY

100% (9.074)

Vit (318)
. .

14% (1-q89)

100% (9,269)

38% (3,527)

15% (1,396)

OFFICUALS 1 MANAGERS

ALL'EMPLOYEES
FEMALE

MINORITY

OFFICIALS

ALL EMPLOYEES'

FEMALE

100%(1;799)'
30% (536)

5% (98)

100% (774)

15% (117)

L

MINORITY 4 %(28)
/

MANAGERS.

ALL EMPLOYEES 100% (1,025)

FEMALE 41% (419)
MINORITY 7% (70)

PROFESSIONAL
. .

ALL EMPLOYEES 100% (Z958)

FEMALE 33% (976)

'MINORITY 124 (357)

TECHNICAL

..

JANUARY 1980

100% (1,822)
30% (540) _

6% (117)

100% (788)

17% (136)

4% (35)

100% (1,034)

39% (484)

8%"(82)

100% (2,972)

38% (1.123) -

13% (375)

ALL EMPLOYEES
FEMALE .

MINORITY

SUPPORT

ALL EMPLOYEES

FEMALE

100% (2,512)
17% (415)
13% (321)

_-
100% (1,572)

80% (1,253)

100% (2,659)
(455)

(363)
17%
14%

100% (1,614)

.804(1,289)
27% (417) 27%MINORITY (439)

TRAINEES

ALL EMPLOYEES " 100% (233) 100% (203)
FEMALE 59% (13) 59% (120)
MINORITY 41% (96) 52% (102)

Spores: Planning and Analysis CPB
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Fide 19
. .

. . Full-Time Employees of Public Radii) tieensees-

t

TOTAL
EMPLOYEES 100% (1919)

FEMALE 33% (632)

- 12% (224)

.
Janbary 1979

1979=1940

OFFICIALS & MANAGERS

ALE EMOLOYEES 100%(7.77)

FEMALE 25% (193)
MINORITY 7% (53)

.

OFFICIALS

ALL EMPLOYEES 1005E (392)

FEMALE " 20% (79)
MINORITY 4% (16)

MANAGERS

ALL EMPLOYEES 100% (385)
FEMALE 30% (114)

MINORITY 10% (37)

PRAFESSIONAL

ALL EMPLOYEES -. 100% (691)
FEMALE s 31% (217)
MINORITY 13% (87)

January 1980

f

100% (2068)

34% (696)
(251)

I 100% (852)

26,641(223)

764(57)

TECHNICAL

ALL EMPLOYEES 100% (226)

FEMALE 20% (46) I
MINORITY 8% (17) I

SUPPORT

ALL EMPLOYEES 100%_(146)

FEMALE 90% (129)

MINORITY 23% (33)
. -

TRAINEES

- . ALt EMPLOYEES 100% (79)

FEMALE . 59% (47)
. MINORITY 43% (34)

Source: Planning and Analysis CRP
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100% (432)

30% (131)

8% (34)

100% (739)

32% (239)

:14% (100)

.

_J

100% (256)

25% (64) 1
9% (23).

100% (144)

91% (131)

25*.

100%.(77)

51% (3D).

45% (35)



Appepdix
DEFINITION OF SELECTED TERMS

AUCTIONS (INCOME)--,Monies received froM publiC sales
of items.donated by individuaireffirganizations in order
to raise funds for television or ra jo operations.

B ROADCAST HOURS--4fours' transmitted by public brOad
. . casters 'during a given fiscal year.

B ROADCASTEROrganization(s) responsible for..a single
programs. Such schedules can be broadcast

by car or 'More stations; but a single schedule describes a
single broadcaster.- i /
CAPITAL EXPENDITUREExpenditures for land,-buildings;
machinery, equipment, facilities, hardware, automatic equip-
merit and significant improvements to major items of pro-
perty and equipment: Does not indlude operating expenseS;
(See Operating Expenditures)

CARNEGIE COMMISSION ON EDUCATIONAL TELE-
VISIONA Commission 'Created to conduct a broad study of
noncommercial felevision.-Oonsored by the- Carnegie Cor-
poration of the Commissioh and its report:PI-Public Televi-
sion: A Program for Action" (published in 1967) brought
about the passage of the 1967-Public Broadcasting Act.

CARNEGIE COMMISSION ON THE FUTURE-OF PUBLIC.
BROADCASTING A Commission- established to undriake
an evaluation, of the present public broadcasting sysieM.
and to recommend the future of public broadcasting by
the Carnegie Corporation in 1917:_its_recommendation of the ,
future of public broadcatting, "A Public Truitt.was pub-'
lished in 1979. ; .

CPU - QUALIFIED PUBLIC RADIO STATIONA noncom-
: mercial station that meets minimum criteria qualifying for_

full-service stations..
Major criteria are: v.

' Transmitter power to provide a primIry signal to The
community of licensees;

Minimum of_ five full -time professional radio staff em -.
loyed on a 12-month basis; .7

Minimum operational: schedule of . 18 hours per day,
365 days per year;

Minimum total annual operating budget of at least
$90;000. in FY 1979; This amount Is adjusted Upward each
year by an inflation factor of $5,000;'

Minimum of one adequately equipped production studio
andkone separate control room;

,-Program sehedUle irTtend4 for the general public and
must q:43 of an educatio al, informational, and cultural
nature;

CUME The 'total number. (or percent) of different house-
holds that viewed any episode of *a series, or a speCial. pro-.

- gram, for at least five minutes_during the indicated ,tiMe pe,
riod: This is synonymous with reach or penetration and .

. indicates the extent to which 'a -program "penetrates" hito
demographic group, such . as total' TA/ households,
white households;? etc. For example, if the currie for a
specific program is 8.5 for one month,- that means that 8.5
percent of the total television households viewed the pro-
gram.at least once during that month:

fr, . .

DISTRIBUTOR.Organizationl-that distributes a particular
program..

J5
EMPLOYMENT Number. of full=tiine radio or television
station employees on the payroll 'as of January 1979 and
1980 paid for the full normal work week at a rate not less
than the Federal minimum hourly wage.

HOUSEHOLDS USING TELEVISION (HUT)The television
households l n U levision during a given time. period;
expressed as a

r
entage of ag, television hibuseholds in

the survey area For. instance; if HUT is 64, then 64 per7 ,
cent of the television households had the television Set on.

. .

INCOMEAll soprces of money and dollar values of in-
direct/in-kind support reeived or entered In the books as

. receivable, in the current reporting year.

. .

NIPIZtlUCTIDNAL PROGRAMMINGProgramming de,
sig fora group with specific objectives; such s current
diagnottic techhiques fix physicians or instruction in

.
, 'reading, for format use.

LICENSEEOrganization that holds one or more licenses
to operate public TV and/or radio stations.

_ .

,.. MINORITY EMPLOYEEEmployees with the following
racial or ethnic backgrounds: bled,. Hisp ic, American
Indian; d Asian/Pacific; Because the term minority' has
different meanings in the Outlying' areas, s ch as Puerto
Rico, data on minority employees from outlying areas were
excluded rom minority counts in this report:

. ,
OPARATI G EXPENDITUREActual costs of operations
of the individual station; network; or center, Included are
expenditures for salaries, routine repairs and maintenance,
rents, e pendable supplies and materials, and' items with a
life ancy of less than two to three years. Not included
are de iation, capital ftpenditurw, repayment of loans,
'invest o ey; allocation of money to reserve funds.

TENET ATIONSynonymous with cume.

tPUBLIC_TELECOMMUNICAtIONS F4CILITIES PRO -
(PTFP)- Formerly DEpartment of $Health, Education.

and Welfare's Educational Broadcast Facilities. Program
(EBF0). This program provides financial assistance based on
Federal matching grants for conatructicir and,mprovement
of educational broadcmt facilitig;.This prcignim is:' now
administered by the Natidhal TelecomnfunIcations and Infor-
mation Administration (NTIA) of the Depatttent of Com-
merCe.

REVENUES,-Synonymous with income. See Income.

RATINGThe size of:the audience,..in terms of householdS,
expressed as.'e percentage of the total number of house-

.2,holds within the survey area. For instance, if a program
receives a 4 rating; it 'means that four percent of the' total
number of TV householdsylewed the program.

. .

SHAREThe percentage of the total_ viewing households
tuned to a particularstatIon. (Rating/HUT = Share).

STATE AND LOCAL TAX SOURCES (INCOME)-4 me
received from tax-Supported state and local ces, in-

, cluding state colleges and universities.

STATION Unit: ;that transmits a single, public, TV and/or
radio signal on A single channel with a set of ;identifying call
letters. 2 U
SUBSCRIBERS (INCOME)Monies received: as member-
ship .fees pledged by individuafs for the suport of station ,
operations.:

SUPPORT ...ORGANIZATIONPublic 'broadcasting organi-
rations other than public_ television and public radio
censees ancrstations (e:g., CPB, PBS, NPR, etc.) .

.

TARGET AUDIENCEAudience that represents a particu-
lar group, such as wornen;blacks, the handicapped, etc.
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USTI NO.

1 ALABAMA 1

'2 ALASPA 4
3 AR/20NA 2
4 ARKANSAS 1

5 CALIFORNIA 11

6 co4S1WA__- 2
cONNUcTICUT 2,'7

a DELANAXE 0

9 DIS.'OF COLUMBIA 1-

10 FLoR1DA 9
-11 6E001414 .: 3
12 RA60011.'1- 1

1$ IDAP10. 3
11 ILLINOIS 5
15 INDIANA 7
14 100A_:- 1

17 KANSAS_ 2
10 KENTUCRI 2
19 LOUISIANA 2
20 RAIN( 2
21 RARTLANO 1

22 MASSACHUSETTS 2
23 MICHIGAN- 7
24 MINNESOTA__ 4
25 MISSISSIPPI I

260113401M 3
27 DANA 0
28 NEBRASKA 2-
29 NEVADA 1

30 4Ew HAMPSHIRE. 1

31 NEW JERSEY
12 Kw MEXICO 3
33 WEICIGIRK 11
.19"60R%H.AROLINA 2
35 NORTH DAKOTA. 1
36 OHIO 8
37 OKLAHOMA
36 OREGON 2
39 PENNSTLVANIA' 7
40 Rodopr ISLAND . I
41 SOUTH CAROLINA 4
.42 SOUTH_ DAKOTA 3
43 TENNESSEE 5
AA TEXAS 9
45 UTAH. 2
46 VE014111
!7.. VIRGItu1A 5
44:445H 46/06__: 6
:49r.VESI GINIA 3

50 4ISCoN % 3

51 WOW 0
52:8MERICANSAmo6 1

53'GUAR 1

5* PUERTO RICO 1

55 VIRGIN ISLANDS 1

1G6RESATE U.S.

TOTAL
INCOME

6170260 5757210
4331787 3121513
49146985 2341435
1079764 1660935

48337596 21113234
2943456. 1503229
3115691 1698204

0

10213957 _1126457
.20434593
8918400
2777001
2994964
13644365
7571733

.6055652
_1606146
1396120*
10176695
3376110

-12233025
29695044
14661770
6511632
5279689
4916794

0'
9414058

01

Appendix B, Table 1 .

me of PTV Stations By ource and-State
ggregate United States Focal Year 1979

Money/Int:Erect/In-WM Added

ALL TAX SOURCES
I S

FEDERAL A CPO
S %.

00.6 31.1
72. 35.9
47.7 16.6
438.7 16.4
14.2 28.9
51.0 25.7
$9.? 22.0
0.0 0.0

AC62 39;5
4381167 21;3,
1515683 46;9
522283 -1,46
981975 32'7
3082652 22.2
1851383-, 2*.
915088!'" 15

52.7 _455685 27.0.-
72.8 1572902 11.2
79.1 1147787 11.2
56.8 1000269 29.6
61.8 2452360 20.0
24.2 6920985 23.3
45.9 2876579 19.6
28.1 1301985-. 20.1
50.0i, 667495'- 16.4
.34:5 1363977:-. 28.1

0.0. 0 -GO
70.9 1341452 14.2
84.2 . 5485715 26.6
64.9 .575157 24.2
71.8 07679* 11.1
70.8 708375 20.3
*3.0 17488629 23.8
60;5' 112586* 21.2
60.2 _189211 20;8
'46.0 9266261 21.7
71.4 -1103608 28.7
69.7' 932151 24.9
31.7 6583530 47.5- 6305229
60.0 368286 18;1 820619
814.9 2577303 4-16;9 11469420
74;4 _516858 '14:9' 107612*
70.4 1366915 23;3 2063145'

2014098
1556011
829290
309965

13984661
759385

. 751967
0

*055696
12278451 ,59.7
7894931 68.0

- 2269611 82.4
2215489 . 73.9
_4390341 31.7
3270926 43.1

-.5470252 90.2
-890119
10177627
6058610
1967749
7561325
7263387.
6739311
1652406
.4799116
1093166

0

.6474650
2030259 1756667
2566925'' 1556077
76670754.:-5462842
-348516::. -2470570
73286221:- 31569464
52667163 1294025
_2318312 1414710

49651'206 9090412
ipm0563 2745061
37314662 2663103

.37512327 '11922529
2030289 1239705
15167116 13469027
2569526 19,8197
_5651019 9123869
17012631 75167c1
7496632 .4110697
7054509 :1019764.
7401657 4964006

1110630 6941747
-4311449I 3347024
15061304'_. 7518611

0 9 0
1170559 927771
432730 377193
4293761 4211230
809064., . 7$401'0

515741042 331390434

STATE GOVT
S 6'

2872200 *4.3
1549755 35.7
16441' _0.3.

1331344 1.
1142865 : 2.3
360664 12.5
925000. 27.0

0 0.0
_70741 0.6

:1447167 27.5
_4801365 53;8
_288421 10.3
1105633 36.9
107946 0.7.
764182 10.0

-4624588 76.3
-178356., 10;5
75007871 53.7
6972006 68.5
_973611 288
7230053 59.1
267402 0.9

700 0.0
226691 3.*

STATE COLL

114651
500990
2470441

'6250

1180170
183117
52764

0

14.1
13.4
49.5
0;3
2.4
6.2
1.5
0.0

2141101 10.* '

1014268 11.3
0 _0.0

_504207 16.8
1779891 12.8
2021772 :26.7
-28000 0.4
234801. 13.9

0' 0.0
0 0.0 :-

120728 12.4
LO 0.0

_15000 _0.0
5613100 38.2

29254 0.4
*249449 10.4. 0 0.0

52115 1.0-- 66165 1.3
0 0.0 0 0.0 .

4250794 50;4. 1210542. 12.8
307 _0.0 _111860 _0.5

595516 25.1 532627 22.5
5696927 72.4 _1917 _0.0
1548371 44.4 .762516 21.8:
10997600' 15.0

. 60252 0.0
2744608 51.9.... .325147 6,1'

7. 972757 41.4 2 0 '

*207910 21.4 3419506 17.3
1629393 18.9 , 10120 0.2.
1786955 17.0.1.

164.4
40.4
75.7
41,6
35.2
1.9
_5;3
32.2

*3.1 1905902
53.4 124056
12.0 407276
67.3: 1929039
2.5,"% 3458456'
5.2 , 454799
0;1 1. 1740474
0.0
9.2 -28877

87.2 -,229638
91.0 1125360
96.9 :1112203

64.2 114530105

28.7
. 10.7
19.
26.0
31.1
19.5

:11.5
_0.0
21.6
53.0
30.8
23.6

22.2

329996
409648
_662392
21814$ 40.2_ .

2614 0.0. ,

2071925 _2.4
_sms
618465 90'
812856: 3145
111821 4.9

2945418 14'.3

340859* 44;2
164195 27.5
L112783

265637 .
. 1651639 14.1

1526413 .31.6- .1647930- .37:6
6185618 *1:0' 2341945 '15.5
--. 0 0.0
775142 66.2

,-OP ;Oa
2885020: 67.2

8340 I.0

126252635 73.5
. .

0 0.0
o 0.0
0: 0.0
0 0.0

26142 5;2

*0372823 7:13. _



STATE

. .

..

.1 ALABAMA , '3 1496905 1000670 72';1 368496 24.6 187260 12.5 723%23 48.3
2 ALAS** J 5 1553238 1195926 76.9 273905 17.6 571569 36.7 324555 20.1
3 ARIZONA * 1267713 592652 50.7 216496 18.5 0 0.0 466880 39.9

-4 .ARKAhSAS 1- 190..55 147872 77.5 35694 Idil 0 0.0 149544 78.4
S.:CALIFORNIA 16 7157105 2410501 33.9 1732555 .24.2 59344 _0.8 803511 11.2
6 CoLORA00 3 618930 . 207918 46.5 131217 21.2166305 .24.8 66753 10.7
7 CONNECT/DUT .

n 0. 0 0.0
8 17BIANARE .

, 0 0 :-... 0 0.0
0 0.0

.

0 0.0
0 ' 0.0 .

. 0 0.0
O OA0 . 0.0

_9 DIS._OF COLUPRIA 3 1426760 '.:-43610 -4.4 2%1632 16.9 0 0:,0 o 0.0
10 6 2147705 1216569 57.5 342018 14.0 583932 27.1 310775 14.4FLORIDA
11 GEORGIA I 554046 321716 59.0 4-0939 12.8 11237 2.0' 0 0.0
12 KNKII 0 0 _. 0 0.0 . 0 010 O. 0.0 0 0.0

Oa0V .013 IDAHO n . ' 0. 0 .11 0.0 0. 0.0
14 ILLINOIS 9 0625283 , 2617026 .56.7 673243 :;14.5 266713. 517 1625499 35.2
25 INDIANA 4 1095060 1376430 72.6 288309 '15.2 7409 0.3 _828881 43.7
.16 IOWA 8 2755939 2094251 72.6 528307 '19.1 175191 6.3 1678258 60.8

.I7 KANSAS_ 4 1530333 1035348 67.6 374517 24.* 20272 1.8 852725 55.7
vs KENTUCKY'.

'
18116%12 . 13%331 74.7 -,- 499249. 27.5 42979 2.3 . 905398 49.9

19 LOUISNA 257769:'.2.' 143519 55.6 36922 14.3 12147 4.7 120360 46.6
20 MAINE . 2 ' 333566 : 362472 48.7 _66894 20.0 85578' 25.6 63773 19.1
21 MARYLAND . 2 _728111A 323632 44.4 128167 '1716,

Igt: 11
134051 ILA

22 lEAsSAcHuSETTS .3 1920205. _267138 13.8 _3294151 1710 101227 '_5.2
23 MICHIGAN 12 .5527008 3087305 55.8 1126296 20.3 ,I353 0;0. 2848751 51.5
24 MINNESOTA 8 -.5515655' .1666267 29.8 1287965 23.1 140052 2.5 547012 _9.8
25 .MISSISSIPPI I 124599 15595 76.7 26957 21.2. 0 0.0 .:97212 78.0*
26 MIS5OUNt _. 8 2631120 1474890 56.0 512456 19.4 7731 0.2 1%97972 56:9*
27 MONTANA 53569' 25.11 215061 149662 70.2 119005. 55.8
26 NEBRASKA I I64105:. 115076 74.6\ 33248 20.3 0 0.0

0 0.0
O 0.0

29..NEVADA 0- '0 0.0 0 0.0 0 0.0 0 -0.0
. 20 NM BAHPSNINE 0 - 44 0 .0 0.0 ' 0 0.0

o _0.0
0 0.0 0 0.0

31 NEW;',JERSEY 0
.

o 0.0 0 0.0 0.00
32 NEV.RESIED 2 337096 . 313730 92.8- 76461 22.6 0 0.0 125894 3712
33 NEW YORK 15 6010812 33%1086 52.1 13%1367 20.9 510235' 7.9 551513 _8.6
54 NORTH CAREILIpA 1 175565 113597 64
35 NORTN.DA*01. 3 619918

.7. 43891 2.9
4%8000 70.6

1.

87166 14.1
0- 0.0 _90679 5116
o' 0.0 356236 57.

36 ElmIii_c__ 13 4707406 2475140 52.7 804725 17.6
37 OKLAUOMA

4907:
0.0

2057417 4a.
2 _36709O 108557 29.9. 57291 15.8' 102979 28.

38 OREGGN 7 2052217 1147744 5519.1 350073 17.0 390066 29.0 262613 12.7
39 PENNSYLVANIA . 6 2151241 303249; 17.8 : 404226. 18.7 0 0.0 546 o.o

o 0 0:0 0 0.010 RHODE, ISLAND -, --.0 -0.0
. 91 souTH'.CAREILINA

0 0.0

42,,SOUTA DAKOTA ° 2 321011 219727 68:4 45867 142 4
510343 61.1 19133* 22.93 P35190 597478 60.7 123513' 14.7
"8..1301 '0.4 251538 7613

6 1750908 2112260 63.5 279839 15.9 596148 39.0.43 TENNESSEE 50000 2.8
44 lExAS" 9 2301349 1470012 63.8 479433. 20.8 37645 1.6 1097347 47.6'

_

' 45 UTAH__ 3_ 98t91c 5'9313 '53.6 108198 20.9 29239 2.9 5%3541 55.0 ,
.146 vEkKONT 0 0.0I _38P117 100937 : 49.1 131265 33.8 29834 7.6,
47 WEST VIRGINIA .4 .1030495; .' 446129J:-.. 4542 . 1.95579 I9.4 500 '010 464007 45.0

--',,48 WASHINGTON .3 1149260-;":' 701424' =' 61.0 204516 ,117:7 _59917 -5.2 539790 46.9
,., 49 WEST VIRGINIA 1 .249030,1' - 117244 . _56741 ' 14..7 183713 73;7 0 0.0

-A 5 4502923 2899288 ,i49.3 686271 15;2':." 50 WISCONSIN 1084160 24.0
51 WYOR1NG-=

.

19225 9.'1

1821713 40.0
.: 1:-..: 202407 149019 73.6

. 0 0.0 178520 88.1*
52 ANIENIChll SOMDIC 0* 5- . 0 .0.0 0 0. 0 0 0.0 0 0.0.

53 D UNK 0 0'. .n 0.0 0 .0.0. 0 0.0 : 0 0.054 PUERTO RICO 1 519365 517395 99.6 70563 13.5 006032 66.0 0 0.015 VIRGIN ISLUIDS 0 . 0 0 0.0 0 0.0 0 0.0 , 0 0.0
.

AGGREGATE U.S. 77N43426 52548849 67,8 14964590 19.2 5647572 7.2 23561929 30.3

Appendix B, Table 2

l000M0 of Public Radio Stations By Source and State
Aggregate United State* Rail Teat 1979

MoneyfIndirectiln-kind

NO. ToTAE ALL TAX SOURCES
s IsT0hT

FEDERAL I CPR
S S

STATE GOVT . STATE COLL
S %


